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EXECUTIVE SUMMARY

Project Objectives

The AEP Ohio gridSMART® Demonstration Project (Project) achieved the following objectives:
e Built a secure, interoperable, and integrated smart grid infrastructure in northeast central
Ohio that demonstrated the ability to maximize distribution system efficiency and
reliability and consumer use of demand response programs that reduced energy
consumption, peak demand, and fossil fuel emissions.

e Actively attracted, educated, enlisted, and retained consumers in innovative business
models that provided tools and information reducing consumption and peak demand.

e Provided the U.S. Department of Energy (DOE) information to evaluate technologies and
preferred smart grid business models to be extended nationally.

Project Description

Ohio Power Company (the surviving company of a merger with Columbus Southern Power
Company), doing business as AEP Ohio (AEP Ohio), took a community-based approach and
incorporated a full suite of advanced smart grid technologies for 110,000 consumers in an area
selected for its concentration and diversity of distribution infrastructure and consumers. It was
organized and aligned around:

e Technology, implementation, and operations

e Consumer and stakeholder acceptance

e Data management and benefit assessment

Combined, these functional areas served as the foundation of the Project to integrate
commercially available products, innovative technologies, and new consumer products and
services within a secure two-way communication network between the utility and consumers.
The Project included Advanced Metering Infrastructure (AMI), Distribution Management
System (DMS), Distribution Automation Circuit Reconfiguration (DACR), Volt VAR
Optimization (VVO), and Consumer Programs (CP). These technologies were combined with
two-way consumer communication and information sharing, demand response, dynamic pricing,
and consumer products, such as plug-in electric vehicles and smart appliances. In addition, the
Project incorporated comprehensive cyber security capabilities, interoperability, and a data
assessment that, with grid simulation capabilities, made the demonstration results an adaptable,
integrated solution for AEP Ohio and the nation.
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Project Impact

The Project accelerated smart grid deployments by improving grid reliability, increasing grid
efficiency, lowering consumer energy consumption, reducing peak demand, and significantly
reducing carbon emissions. AEP Ohio’s gridSMART® initiative integrated a suite of advanced
grid technologies into the existing electric network that improved service quality and reliability,
lowered energy consumption, and saved money for consumers and AEP Ohio. The new
technologies helped AEP Ohio improve efficiencies, identify and respond to outages more
quickly, and better monitor and control the operation of the distribution grid.

Overall, the Project showed that implementing AMI technology provided significant cost,
reliability, and environmental benefits for the utility and its consumers.

This report provides information about the deployment of gridSMART technologies and includes
best practices and lessons learned that can be used to:
e Improve other smart grid deployments

e Drive industry standards development
e Lower the risk of implementing new technologies into existing electrical networks
e Allow for product improvement and commercialization

e Drive consumer behavioral changes through the introduction of new consumer tariffs and
programs.

Based on the success of the Project, AEP Ohio has filed a gridSMART Phase 2 (Phase 2) project
with the Public Utilities Commission of Ohio (PUCO). This proposed expansion is based on
proven and accepted technology solutions. Phase 2 will extend the benefits demonstrated in the
Project and deliver additional benefits to a broader set of consumers. Through Phase 2 AMI,
AEP Ohio expects to drive significant financial benefits, positively impact customer service and
customer satisfaction, improve meter field personnel safety, and reduce environmental impacts.
It also will enable demand response (DR) and Competitive Retail Electric Service (CRES)
providers to offer consumer programs. Phase 2 DACR is expected to improve Customer Minutes
Interrupted (CMI), which will help AEP Ohio consumers annually avoid millions of dollars in
lost productivity. Phase 2 VVO is expected to generate significant efficiencies that translate to
customer savings.

The following table identifies the Project participants, collaborations, commercialization, and the
AMI customer portal.
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Project Participants

Prime award recipient e Ohio Power Company
Sub-recipients e Battelle Memorial Institute

e Electric Power Research Institute
Federally Funded Research and e Pacific Northwest National Laboratory
Development Center Partner
Academic and Research e The Ohio State University

Riaze e e The Ohio State University Fisher College of Business

Technology and Entrepreneurship Center

Vendors e General Electric
e Lockheed Martin
e Opower

e PCS UtiliData
o S&C Electric Company
e Silver Spring Networks

Key Collaborators e AEP Ohio Energy Efficiency/Demand Response
Collaborative

e American Electric Power Service Corporation
e National Institute of Standards and Technology
e Ohio Consumers Counsel

e PJM Interconnection LLC

e Public Utilities Commission of Ohio

Project Tools and Products

Project-Developed Collaboration e  Cyber security information sharing collaborative

Commercialization e GridCommand™ Active Demand Management
e GridCommand™ Distribution
e Smart Grid Dispatch (SGD) engine

= Home Energy Manager

= Enhanced Programmable Communicating
Thermostat

AMI Customer Portal o Opower’s Home Energy Reporting System and Insight
Engine

Table 1. Project Participants, Tools, and Products
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1 INTRODUCTION

In 2009, the United States Department of Energy (DOE) awarded a Smart Grid Demonstration
Cooperative Agreement to Ohio Power Company (the surviving company of a merger with
Columbus Southern Power Company), doing business as AEP Ohio. The AEP Ohio
gridSMART® Demonstration Project (Project), award number DE-OE0000193, integrated and
evaluated commercially available products, innovative technologies, and new consumer products
to understand the economic, environmental, and reliability benefits that could be achieved with
scaling such technology to the electrical grid.

This Final Technical Report provides insight into the implementation, operation and analytical
progression of demonstrated technologies.

1.1 References

References used to prepare this report include:
Document | Date

AEP Ohio gridSMART Demonstration Project Metrics and

Benefits Reporting Plan October 13, 2010

Statement of Project Objectives (SOPO) January 18, 2013

Instructions For Preparation of Deliverables for Cooperative

Agreements Under the Smart Grid Demonstration Program January 18, 2013

Smart Grid Demonstration Program Guidance for Technology

Performance Reports June 17, 2011

Guidebook for ARRA Smart Grid Program Metrics and

Benefits—Smart Grid Demonstration Project June 2010

AEP Ohio gridSMART Demonstration Project Management

Plan (Revision 1) June 25, 2010

AEP Ohio gridSMART Demonstration Project Quarterly

Build Metrics Report January 31, 2014

AEP 2009 Fact Book September 30, 2009

Table 2. List of Document References
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1.2 Contacts

Name | Role | Telephone ‘

Karen Sloneker zgirr:/(;::r;a;rl]gv&s;:ﬁz':?géAEP Ohio—Director, Customer 614-883-6677
Scott Osterholt g}?dPS?AFK%?h;%?:gfL s\:d\gnced Distribution Infrastructure 614-883-6872
Paula Igo AEP Ohio—gridSMART Project Manager 614-883-7895
Rick Gampp AEP Ohio—gridSMART Project Comptroller 614-883-6771
Frank Jakob Battelle Memorial Institute—Project Manager 614-424-4130

Table 3. List of Contacts

1.3 AEP Ohio Demonstration

Ohio Power Company is a unit of the American Electric Power System (AEP), one of the largest
electric utilities in the country. Ohio Power Company is commonly referred to as AEP Ohio
(AEP Ohio). AEP Ohio and AEP are collectively referred to as AEP in this report.

AEP Ohio was selected because its service area reflects the region and much of the nation in
terms of demographic and economic strata, energy consumption patterns, distribution
infrastructure, and climate characteristics.

The AEP Ohio territory allows for small-scale and controlled testing of various new technologies
and consumer programs in such an environment. The Project integrated these technologies and
programs, which included utility-operated distribution system improvements, consumer-
managed technology, two-way communications technology, demand management and dispatch
technology, and utility-to-consumer interfaces.

1.3.1 Area

Consumers

Consumers 1.5 million

Communities 890
Counties 61
Distribution
Distribution Lines 47,000 miles
Transmission

Generation

Total Capacity 11,736 MW

Assets

Total $8.3 billion

Table 4. AEP Ohio Territory Figure 1. AEP Ohio Territory
Attribute Estimates
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The Project was located within northeast central Ohio and in the territory formerly served by
Columbus Southern Power Company (CSP). This area demonstrates ideal characteristics for
implementation and evaluation of grid-enhancing technology. It included a significant number of
13 kV and 34.5 kV circuits; had distribution stations; included diverse consumer income levels;
had a good blend of industrial, commercial, and residential accounts; and received a large
number of customer service orders.

In this report, the term System area refers to former CSP’s territory. The term Project area refers
to the area where Project assets, functionality, or programs were implemented, as shown in
Figure 2.

_ Northeast”
ey “Gent

Y=t |Qhio
W B Pﬂir'

| 8 ) Alexandria
[ ] L. ] 2
Columbus |
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S5Gid38

(Reynoldsburg

Figure 2. Project Area Scope
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The table below summarizes the high-level characteristics of both the System and Project areas

discussed in this report.

Metric

Total number of consumers:

System area (2009) |

J1. OHIO

A unit of American Electric Power

Project area

Residential 667,018 100,000
Commercial & Industrial 81, 866 10,000
Peak load:

Summer 4,209 MW 800 MW
Winter 3,934 MW 650 MW
Total MWh sales: 20,623,813 MWh 3,500,000 MWh

Residential 7,303,192 MWh 1,200,000 MWh
Commercial & Industrial 13,320,621MWh 1,000,000 MWh
Total number of substations 136 16
Total number of distribution circuits 673 80
Total miles of distribution line 18,876 miles 3,000 miles
Total miles of transmission line 2,274 miles 0 miles

Table 5. AEP Ohio’s gridSMART System and Project areas

1.3.2 Technologies

The Project introduced multiple technology enhancements to the infrastructure of the AEP Ohio

Project area, including:

e Advanced Metering Infrastructure (AMI) — Two-way communication enabled meters

e Distribution Automation Circuit Reconfiguration (DACR) — Automation of distribution

assets

¢ Volt VAR Optimization (VVO) — Voltage control and optimization

e Consumer Programs (CP) — Cost-saving opportunities through enhanced communication

The addition of the above technologies served as the foundation to enable two-way
communication with consumers and allowed for consumer programs and products. The
introduction of these technologies also required comprehensive cyber security and
interoperability capabilities for both new and legacy systems.

Explanations of each technology and the extent of its functionality are outlined within the
Demonstrated Technology sections of this report.
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1.3.3 Benefits

Each technology, or combination of technologies, produced a benefit to the utility and/or
electricity consumers. The table below summarizes some of the benefits of these technologies.

Benefit
Categor Benefit Technologies

Economic Reduced meter operations costs — meter reading routes | AMI

Economic Reduced meter operations costs — avoided truck rolls AMI, DACR

Economic Reduced electricity costs to consumers CP, DACR, VVO
Economic Reduced peak load CP, DACR, VVO
Reliability Improved outage response time AMI, DACR
Reliability Increased number of meters reporting daily AMI

Reliability Increased distribution system reliability DACR

Environmental | Reduced number of truck rolls AMI, DACR
Environmental | Reduced meter operations vehicle miles AMI, DACR
Environmental | Reduced CO,emissions AMI, CP, DACR, VVO
Environmental | Reduced pollutant emissions AMI, CP, DACR, VVO

Table 6. Benefits of Technologies
The Project provided several positive outcomes for AEP Ohio and its consumers.

Consumer benefits:
e Enhanced customer service and satisfaction (for example, through faster, remote service
connections, and elimination of estimated bills).

e Opportunity to participate in various consumer programs allowing consumers to:
= Receive near real-time information about electricity usage.
= Manage their electricity usage and lower their consumption.
= Save money with the same level of comfort and service.

¢ Reduced outage times through the automation of circuit reconfiguration.

AEP Ohio benefits:
e Reduced costs through the elimination of meter reading routes and reduced field visits.

e Improved employee safety.

e Improved system reliability.

e Improved customer satisfaction.

e Reduced peak demand.

e Performed tasks remotely, such as reading meters and restoring service.

e Recognized potential equipment failures or outages, allowing proactive maintenance and
repair.
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Overall, the Project showed that implementing AMI, DACR, and VVVO technologies provided
significant cost, reliability, and environmental benefits for the utility and its consumers. The
success of this holistic approach to smart grid implementation enabled AEP Ohio to move
forward with the gridSMART Phase 2 (Phase 2) filing.

10



Introduction 1. OHIO

A unit of American Electric Power

1.3.4 Impact Metric Reference

The table that follows provides a list of metrics by technology. Analysis for each metric is
documented in this Final Technical Report.

Impact Metric Reference

Description
AMI

MO04 Project | Meter Operations Cost MO04-AMI
MO05 Project | Truck Rolls Avoided MO05-AMI
MO06 Project | Meter Operations Vehicle Miles MO06-AMI
MOQ7 Project | CO, Emissions MO7-AMI
MO8 Project | Pollutant Emissions (SOyx, NOy, PM;s) MO08-AMI
M09 System | CO, Emissions MO09-AMI
M10 System | Pollutant Emissions (SOx, NOx, PM;5s) M10-AMI
M11 Project | Meter Data Completeness M11-AMI
M12 Project | Meters Reporting Daily M12-AMI
M29 Project | Outage Response Time M29-AMI
MO1 | Project Hourly Consumer Electricity Usage MO01-CP
MO02 | Project Monthly Consumer Electricity Usage MO02-CP
MO03 | Project | Peak Load and Mix MO03-CP
MO7 | Project CO, Emissions MO7-CP
MO8 | Project Pollutant Emissions (SOx, NOyx, PM;5s) MO08-CP
M09 | System | CO, Emissions MO09-CP
M10 | System Pollutant Emissions (SOx, NOyx, PM;5s) M10-CP
DACR
M13 Project | Distribution Circuit Load M13-CR
M14 Project | Distribution Circuit/Equipment Overload M14-CR
M15 Project | Deferred Distribution Capacity Investments M15-CR
M16 Project | Equipment Failure Incidents M16-CR
M17 Project | Distribution Equipment Maintenance Cost M17-CR
M18 Project | Distribution Operations Cost M18-CR
M19 Project | Distribution Circuit Switching Operations M19-CR
M21 Project | Distribution Restoration Cost M21-CR
M25 Project | Truck Rolls Avoided M25-CR
M26 Project | SAIFI M26-CR
M27 Project | SAIDI/CAIDI M27-CR
M28 Project | MAIFI M28-CR
M29 Project | Outage Response Time M29-CR
M30 Project | Major Event Information M30-CR
M31 Project | Distribution Operations VVehicle Miles M31-CR
M32 | Project | CO, Emissions M32-CR

11
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Impact Metric Reference

Scope ‘

Description

\"AV/o)

M33 Project | Pollutant Emissions (SOx, NOyx, PM;s) M33-CR
M34 System | CO, Emissions M34-CR
M35 System | Pollutant Emissions (SOx, NOy, PM, ) M35-CR

FTRID

MO03 | Project | Peak Load and Mix MO03 - VVO
M13 | Project Distribution Circuit Load M13 - VVO
M15 | Project Deferred Distribution Capacity Investments M15 - VVO
M16 | Project | Equipment Failure Incidents M16 - VVO
M17 | Project Distribution Equipment Maintenance Cost M17 - VVO
M20 | Project | Distribution Capacitor Switching Operations M20 - VVO
M22 | Project Distribution Losses (%) M22 - VVO
M23 | Project | Distribution Power Factor M23 - VVO
M32 | Project | CO, Emissions M32 - VVO
M33 | Project | Pollutant Emissions (SOyx, NOy, PM;5s) M33 - VVO
M34 | System | CO,Emissions M34 - VVO
M35 | System | Pollutant Emissions (SOyx, NOy, PM;5s) M35 - VVO

Table 7. Impact Metric Reference
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2 DEMONSTRATED TECHNOLOGY — ADVANCED METERING
INFRASTRUCTURE

2.1 Purpose

Advanced Metering Infrastructure (AMI) technology incorporates meters that enable two-way
communication between AEP Ohio and consumer premises. These meters use network
capabilities to provide detailed, near real-time information and to interact with other external
devices that the consumer controls.

Prior to the AEP Ohio gridSMART® Demonstration Project, AEP Ohio operated with analog
meters that registered usage and readings at consumer premises. This approach required meter
readers to physically observe the meter and collect meter data. Although a few other meter types
existed in the Project area, there were no AMI meters.

AEP Ohio’s demonstration of AMI meters intended to:

e Prove that the Silver Spring Networks (SSN) technology could function properly in urban,
suburban, and rural applications.

e Show efficiencies associated with automated meter reading on a large-scale basis,
including real-time meter reading and daily meter reads.

e Demonstrate the effect of AMI meters on meter operations costs.

e Demonstrate remote reconnect and disconnect capabilities, along with program advantages
and disadvantages.

e Leverage the two-way communication with meters in the field, network, and back office.

e Study the demographic groups, including multi-unit, residential, commercial, and
industrial, with a complete mixture of socioeconomic classes, and their response to
different aspects of the AMI meters.

e Evaluate data generated by the AMI meters generate and the best way to use the
information, including meter alarms and alerts, power quality information, energy usage,
outage notification, and restoration notifications.

e Enable the use of two-way Home Area Networks (HAN) as part of the energy efficiency
and demand response programs.

e Exhibit the benefits of receiving real-time information from different operational areas,
such as billing, consumer service, engineering, dispatch, meter reading, and credit.

e Reduce or shift electricity demand and consumption through consumer programs.

13
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2.2 Technology

AEP Ohio deployed 110,000 General Electric kV2c and 1210+c model meters, including 4-
channel recording capability, voltage detection, and ZigBee communication in the Project area.
These meters include two-way communication abilities and use a Radio Frequency (RF) mesh
network with wireless carrier backhaul communications.

AMI Asset Summary

e 100,000 residential meters

e 10,000 non-residential meters
e 31 access points

e 133 relays

Table 8. AMI Asset Summary

In addition to the meters, the network included a network interface card for each meter, relay,
access point, and eBridge. The single-phase residential meters also included a remote
connect/disconnect switch. In addition to standard meter functions, AEP Ohio used the AMI
system for remote connect/disconnect capabilities, outage reporting, interval data collection,
calculation of bill determinants (kWh, kW, KVARh, on-peak, off-peak), power quality
monitoring, and consumer programs facilitation. The figure below shows an AMI meter in
Power On and Power Off modes.

AMI Meter

Power On Power Off

T 6
5 i
640 364 107

T MDO&
5 i
640 364 107

Figure 3. AMI Meters
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The meter infrastructure interfaced with back-office systems to collect, measure, and manage
meter, consumer, and utility activities. The meter infrastructure included the following
integrations:

e UtilitylQ® software (UIQ)

e Marketing and Customer Service System (MACSS) for consumer-associated data
management

e Meter Data Management (MDM)
e Distribution Management System (DMS)
e Demand Response Manager (DRM)

The following figure illustrates the AMI system implementation within AEP Ohio.

Advanced Metering Demand-side Management

Figure 4. AMI System Illustration
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2.3 Approach and Implementation

AEP Ohio installed the meters in an area of central Ohio that had one of the highest bill payment
delinquency rates. The intention was to leverage this technology to reduce truck rolls required to
perform disconnections for non-payment (DNP) and subsequent reconnections.

To install the meters as quickly as possible, AEP Ohio retained contract resources to install the
wireless network and all single-phase meters. AEP Ohio employees installed all poly-phase and
instrument-rated meters while contractors were completing the single-phase installations.

As installations were completed, a parallel reading period ensued. The manual reads were
compared with the over-the-air reads to ensure that the meter was installed at the correct location
and that the meter was reading with 100 percent accuracy. Meter installations were complete by
April 1, 2010. AEP Ohio found these meters to be accurate in their out-of-box state, and major
manual intervention was not required. As a result, the parallel reading process concluded in June
2010, earlier than planned.

2.4 Impact Metrics Required for AMI

The impact metrics shown in the table below are associated with the AMI technology suite;
eight relate to the Project area and two relate to the System area.

Metric | Metric Metric Description AMI
ID Scope
MO04 Project | Meter Operations Cost MO04-AMI
MO5 | Project | Truck Rolls Avoided MO05-AMI
MO06 Project | Meter Operations Vehicle Miles MO06-AMI
MO7 | Project | CO, Emissions MO7-AMI
M08 Project | Pollutant Emissions (SOx, NOx, PM,s) | M08-AMI
M09 | System | CO, Emissions MO09-AMI
M10 | System | Pollutant Emissions (SOx, NOx, PM;5) | M10-AMI
M11 | Project | Meter Data Completeness M11-AMI
M12 | Project | Meters Reporting Daily M12-AMI
M29 | Project | Outage Response Time M29-AMI

Table 9. Impact Metrics Addressing AMI Technology Performance
Refer to the Metrics Analysis for AMI section that follows for details.
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2.5 Metrics Analysis for AM/

This section provides details for each AMI metric, and includes those requested by the DOE
during the definitization of the Cooperative Agreement. Trends were not always observed,
however data is presented for each metric.

2.5.1 Meter Operations Cost (M04-AMI)

This metric analyzes savings, incremental and ongoing, resulting from avoiding consumer
service truck rolls, eliminating meter reading routes, and reducing meter theft. Also included are
the increased costs associated with equipment failure, software licensing, and network
maintenance in order to calculate a net savings value.

2.5.1.1 Objective

The purpose of this metric is to understand AMI’s impact on the overall cost of AEP Ohio's
meter operations.

2.5.1.2 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:

e AEP Ohio meter readers typically read one route per day. For calculation purposes, it is
assumed that eliminating a route equals eight hours of labor.

e Cost reduction was determined based on conversion factors for vehicle and labor rates.
e Cost reduction did not include potential of savings resulting from truck rolls avoided.

2.5.1.3 Calculation Approach

The following queries and methods were used to generate results:

e Certain types of consumer events, such as check read requests, can be processed remotely
by using the AMI system, thereby avoiding a truck roll. A list was compiled of all
consumer event order types that lead to an avoided truck roll. The number of truck rolls
avoided due to AMI was then calculated based on the number of consumer events with
matching order type codes.

e Average mileage per truck roll was calculated by month for each AEP Ohio service center
in the Project and System areas. These average mileage values were applied to the count of
truck rolls avoided to calculate mileage avoided due to AMI.

e Labor savings from AMI truck rolls avoided per service center, month, and meter funding
source were calculated by multiplying the number of truck rolls avoided by an estimated
$20 per truck roll.

e Vehicle savings from AMI truck rolls avoided per service center, month, and meter funding
source were calculated by multiplying the number of truck rolls avoided by the average
vehicle cost per work order completed by each service center and month.

e Labor costs from AMI truck rolls required per service center, month, and meter funding
source were calculated by multiplying the number of truck rolls required by $50 per truck
roll.
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e Vehicle costs from AMI truck rolls required per service center, month, and meter funding
source were calculated by multiplying the number of truck rolls required by the average
vehicle cost per work order completed by each service center and month.

2.5.1.4 Organization of Results

This section describes the total net-meter operations dollar savings as a result of AMI from:
service-related truck rolls avoided, meter reading routes eliminated, meter theft reductions, and
meter tampering reductions.

e Service-related truck rolls avoided

Monthly graphs showing savings and additional costs incurred for vehicle and labor costs
are provided in this section. Graphs are then presented for net-labor savings and net
vehicle savings. Finally, a graph is presented showing the total dollar value of monthly
savings due to truck rolls avoided.

¢ Elimination of meter reading routes

Savings analysis based on remote meter readings via the AMI network and the elimination
of meter reading routes are provided in this section.

e Reduction in meter theft

Analysis of the difference in meter theft rates between AMI and non-AMI meters are
provided in this section.

e Changes in meter failure rate

This section contains the analysis of the difference in meter failure rates between AMI and
non-AMI meters.

e Software and Network maintenance costs

This section presents the results from analysis of the ongoing costs associated with the
AMI network.

e Revenue Protection
Results from analysis of the reduction in meter theft achieved through meter tampering
detection are described in this section.

2.5.1.5 Data Collection Results

This section shows savings results related to consumer service-related truck rolls, eliminated
meter routes, and AEP Ohio’s engineering analysis. In the graphs that follow, DOE represents
the approximately110,000 AMI meters that were deployed in the Project area. AEP represents
the approximately 22,000 additional AMI meters deployed in the System area.
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Vehicle Savings From Truck Rolls Avoided (2012, 2013)
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Figure 5. Savings from Reduced Vehicle Costs

Labor Savings From Truck Rolls Avoided (2012, 2013)
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Figure 6. Savings from Reduced Labor Costs
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Vehicle Cost From Truck Rolls Required (2012, 2013)
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Figure 7. Additional Vehicle Costs from AMI
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Figure 8. Additional Labor Costs from AMI

20

Funding Source
M AEP
DOE

Funding Source
B AEP
DOE



Advanced Metering Infrastructure

—

Net Savings (Dollars

—

Net Savings (Dollars

E OHIO

A unit of American Electric Power

Vehicle Net Savings From Truck Rolls Avoided (2012, 2013)

$140K -
$130K -
$120K -
$110K
$100K -
$90K -
$80K -
$70K -
$60K -
$50K  Average = 347K
$40K -
$30K -
$20K -
$10K -

Jan 12
Mar 12
May 12
Jul 12
Sep 12
Jan 13
Mar 13
May 13
Jul 13
Sep 13
Nov 13

3
z
Time (Month)

Figure 9. Net Vehicle Savings from Truck Rolls Avoided

Labor Net Savings From Truck Rolls Avoided (2012, 2013)
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Figure 10. Net Labor Savings from Truck Rolls Avoided

21

Funding Source
M AEP
W DOE

Funding Source
B AEP
W DOE



Advanced Metering Infrastructure

Net Savings (Dollars)

E OHIO

A unit of American Electric Power

Total Net Savings From Truck Rolls Avoided (2012, 2013)

$180K
$160K
$140K
$120K
$100K -
Average = $86K
$80K |
$60K |
$40K |

$20K
0K

Jan 12
Mar 12

May 12
Jul 12
Sep 12

o~
>
(e}
Z

T

Jan 13

ime (Month)

Mar 13

May 13

Jul 13

Sep 13

Nov 13

Funding Source
M AEP
W DOE

Figure 11. Total Net Savings Associated with AMI Service Truck Rolls Avoided
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Results for Consumer Service Related Truck Rolls Avoided

The figure above shows the average monthly net savings due to truck rolls avoided from January
2012 through December 2013 was $85,943, with a total savings of $2,062,628. The population
of meters was approximately 132,000 System area meters. The average per meter savings was
therefore $7.81 per meter per year.

Cost Savings from Eliminated Meter Reading Routes

Prior to the installation of AMI meters, AEP Ohio had 994 meter reading routes in the Columbus
metropolitan area. Through the use of AMI, AEP Ohio was able to eliminate 187 meter reading
routes, 100 percent of the meter reading routes in the Project area. AEP Ohio meter readers
typically read one route per day. For calculation purposes, it is assumed that eliminating a route
equals 8 hours of labor. As a result of installing AMI and eliminating 187 meter reading routes,
AEP Ohio has saved 1,301.5 hours in labor and eliminated 10 meter reading positions. In
addition, unread meter numbers have improved to 0.3 percent in the Columbus area each month.

The table below outlines the savings due to the elimination of meter reading routes.

Item Hourly Cost ‘ Total Hours Total Savings

Meter Reader Salary (2012) - 21.45 1,301.50 $27,917
loaded

Vehicle Operations (2012) 7.50 1,301.50 $9,761

Grand Total — Monthly $37,676

Grand Total - Yearly $452,112

(3.43 per meter

per year)

Table 10. Meter Reading Route Elimination Savings

AEP Ohio has filed with the Public Utilities Commission of Ohio (PUCO) for expansion of the
AMI project of an additional 894,000 meters. The meter reading efficiencies are projected to
increase to approximately $6-$7 million in annual utility savings (adjusted for inflation).

Credit, collections and revenue enhancements through earlier theft detection, lower consumption
on inactive meters and greater billing accuracy are projected to lead to an additional $8-$10
million in annual utility savings. Of that amount, $1.5-$2 million annually is operational savings
from use of the remote service switch specifically for DNP. The benefits associated with
automated DNP require a PUCO waiver for the current process that requires on-site customer
interaction. The PUCO would need to consider whether and how the rules would be adjusted to
allow for credit disconnects, considering all stakeholder options.

Results for Reductions in Meter Theft and Tampering

Meter Revenue Operations (MRO) is able to quickly identify and mitigate meter theft and
tampering, which is a direct result of AMI technology.
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Meter Theft

Meter theft occurs when someone removes a meter from its authorized location and uses it
elsewhere. Because of AMI technology, MRO is able to locate a stolen meter in near real-time.
AEP Ohio uses UtilitylQ® (UIQ) back-office software for meter management. Within 15
minutes, this software sends notifications that an AMI meter is installed in a different location.

Meter Tampering

Meter tampering occurs when a meter or meter base is altered, causing inaccurate recording of
that meter’s usage, affecting the consumer’s bill. With AMI, tampering was identified almost
immediately and MRO identified physical tampering schemes, such as jumper placement behind
a meter.

Overview

Tampering usually occurs with about 2 to 3 percent of AEP Ohio consumers. With AMI, the goal
was to have AEP Ohio respond to tamper alerts within 24 to 48 hours of the first tampering
notification. The AMI system sent tampering notifications immediately and enables MRO to
respond to tampering orders quickly.

Details

In a 2013 sampling, 163 total tampering calls were identified through AMI and 147 confirmed
instances of jumper placement behind the meter. AEP Ohio was able to bill a portion of these
account holders for tampering and continued to investigate the remainder.

AEP Ohio’s meter tampering operating costs are billed to the tampering consumer. A breakdown
of costs is provided below.

Tamper Operating Costs Per Meter

Investigation Costs $49.00
Tampering lock installed $73.00
Meter charge for damages $125.00
Rebilling of Unmetered Varies by account
Revenue

Minimum Total charged to $247.00
consumer

Table 11. Tamper Operating Costs per Meter

Changes in Meter Failure Rate

AEP Ohio had 3,780 meter failures associated with the AMI implementation, which equated to
an approximate failure rate of 0.98 percent during the 3.5 years that the 110,000 AMI meters
were installed in the Project area.

Note: This failure rate included the failed diode meters that skewed these numbers initially.
However, the problem was diagnosed and corrected.
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Software and Network Maintenance Costs

This section contains the analysis of the ongoing maintenance costs associated with operating
the AMI network.

Silver Spring Networks’ (SSN) AMI fees for the northeast Columbus project are $125,565 per
year. This is the annual UIQ maintenance fee for 110,000 AMI meters ($0.095 per meter per
month). These recurring fees do not include individual Scope of Work agreements, Online Data
Storage (ODS) agreements, and upgrades.

2.5.1.6 Summary

Elimination of truck rolls associated with consumer service calls and the elimination of manual
meter reading routes were the major sources of meter operations cost reduction. Both sources
included labor and vehicle savings, associated servicing, and reading meters manually. In
addition, cost reductions may be realized as meter theft and tampering are identified and
mitigated quickly.

The AMI system reduced truck rolls from meter reads and consumer service calls. Customer
Service Representatives (CSRs) remotely connected to meters, disconnected meters, and
diagnosed consumer issues. For example, AEP Ohio CSRs mitigated billing complaints by
accessing and reviewing 15-minute AMI data. Representatives were able to remotely check a
meter and review its status. This process often eliminated the need to send a service crew to
physically check a meter.

There were more truck rolls as a result of increased consumers’ concerns about the accuracy of
their bills. These concerns were driven by the increase in information consumers had about their
bills. However, this trend was sporadic and it surged on initial installation. Another source of
additional truck rolls was AMI-specific maintenance issues (such as communications failures).
These additional truck rolls were included in the total number of truck rolls avoided.

The savings from elimination of meter reading routes was fixed, and on a monthly basis,
constant. The variability in monthly savings from avoided truck rolls was likely attributable to
two major factors — weather events, which drove consumer service calls, and an initial
adjustment period as consumers transitioned from traditional meters to AMI meters. There were
also concurrent tariff changes with the AMI installation, and that likely drove a short-term
increase in consumer service calls seen in February and March of 2012. There were also a
number of issues for initial AMI installations that required subsequent truck rolls to correct any
installation problems.
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2.5.2 Truck Rolls Avoided (M05-AMI)
The AMI system has the potential to reduce the number of truck rolls required through the

elimination of meter reading routes and the ability to remotely perform services such as check
reads, connections, and disconnections.

2.5.2.1 Objective

This impact metric quantifies the number of truck rolls avoided because of AMI technology.
This metric also takes into account the number of truck rolls added that are a result of new
information this technology provides. For example, AMI can detect meter tampering and send
alerts in near-real time.

2.5.2.2 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:

e Disconnections for non-payment are excluded from this analysis because AEP Ohio was
required to send a representative to consumer premises prior to service disconnection.

e Addisconnect for non-payment did not equate to a truck roll avoided.

e One meter reader per truck. (Standard truck is a pick-up truck.)

2.5.2.3 Calculation Approach

Certain types of consumer events, such as check read requests, can be handled remotely via the
AMI system, thereby avoiding a truck roll. A list was compiled of all consumer event order
types that led to an avoided truck roll. Next, the number of truck rolls avoided because of AMI
was calculated based on the number of consumer events with matching order type codes.

The following queries and methods were used to generate results:

e Truck rolls avoided per service center, month, and meter funding source were calculated by
multiplying the ratio of miles for a circuit in a service center to total miles for a circuit
times the number of consumer events for consumers with AMI meters where the order type
that generated the consumer event was any order type except Excess use on an inactive
account, the meter response to a meter request was not Error, and the consumer event type
was one of the following:

= Connect Request

= Disconnect Request

= Estimated Bill Complaint
= High Bill Complaint

e Truck rolls required per service center, month, and meter funding source were calculated
by adding the number of truck rolls required from AMI meter events, where the event type
was Tamper, to the number of AMI meter requests, where the order request was
Read/Solve Access.

e Net truck rolls per service center, month, and meter funding source were calculated
subtracting the AMI truck rolls required from the AMI truck rolls avoided.
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2.5.2.4 Organization of Results

The following section describes the number of truck rolls avoided due to AMI from the
following sources:

e Service-related truck rolls avoided

This section contains monthly graphs showing the number of truck rolls avoided, as well as
the number of new truck rolls required because of AMI. A final graph is presented showing
the net number of truck rolls avoided.

¢ Elimination of meter reading routes

This section contains a savings analysis that results from the elimination of meter reading
routes because meters are read remotely through the AMI network.

2.5.2.5 Data Collection Results

This section shows savings results related to customer service-related truck rolls, eliminated
meter reading routes, and AEP Ohio’s engineering analysis.

Results for Service Related Truck Rolls Avoided

Truck Rolls Avoided (2012, 2013)
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Figure 12. Truck Rolls Avoided Because of AMI
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Figure 14. Net Truck Rolls Avoided Because of AMI

The average monthly net count of truck rolls avoided during January 2012 through December
2013 was 2,118 truck rolls per month. The total of number of net truck rolls avoided during

January 2012 through December 2013 was 50,825. The 2012 average was 2,526 per month and
the 2013 average was 1,709 per month.
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2.5.2.6 Results for Eliminated Meter Reading Routes

Prior to the installation of AMI meters, AEP Ohio had 994 meter reading routes in the Columbus
metropolitan area. Through the use of AMI, AEP Ohio was able to eliminate 187 meter reading
routes in the Project area. This resulted in 163 avoided truck rolls per month, or 1,952 truck rolls
avoided per year.

Note that each meter reading route in this area normally required an average of eight hours per
route for meter reading activities. Therefore, meter reading truck rolls represent a much larger
mileage savings compared with meter service-related truck rolls.

2.5.2.7 Summary

The number of truck rolls avoided per month showed seasonal variation that can be attributed to
several factors. For public safety reasons, fewer disconnect (and corresponding reconnect) events
occurred during winter months. In April 2013 there was a noticeable increase due to the backlog
of disconnects that were not performed during the winter.
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2.5.3 Meter Operations Vehicle Miles (M06-AMI)

The AMI system has the potential to reduce the number of truck rolls that AEP Ohio meter
operations staff perform through the elimination of meter reading routes and the ability to
perform services remotely. These services include meter reading, meter connections, and meter
disconnections.

2.5.3.1 Objective

This impact metric provides an estimate of the number of vehicle miles avoided and added
because of changes from AMI technology.

2.5.3.2Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data.

The AMI system provides the capability to manage certain types of consumer events remotely,
which results in mileage eliminated from truck rolls avoided.

2.5.3.3 Calculation Approach

A list was compiled of all consumer event order types that led to an avoided truck roll. The
number of truck rolls avoided because of AMI was then calculated based on the number of
consumer events with matching order type codes.

Average mileage per truck roll was calculated by month for each AEP Ohio service center in the
Project and System areas. These average mileage values were applied to the count of truck rolls
avoided to calculate mileage avoided because of AMI.

The following queries and methods were used to generate results:
e Vehicle distances per service center and month for the Meter Revenue Operations (MRO)
and Field Revenue Operations (FRO) business units were calculated by summing the
vehicle use mileage quantities.

e Average truck roll distances per service center and month for the MRO and FRO business
units were calculated by taking the average of the vehicle distances by service center and
month for the MRO and FRO business units divided by the number of completed work
orders per service center and month.

e The meter operations vehicle miles avoided per service center, month, and meter funding
source were calculated by multiplying the AMI truck rolls avoided per service center,
month, and meter funding source by the average truck roll distances by service center and
month for the MRO and FRO business units.
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2.5.3.4 Organization of Results

The following section describes the number of vehicle miles avoided from the following sources:
e Service-related truck rolls avoided

This section contains monthly graphs showing the number of vehicle miles avoided as a
result of the net number of truck rolls avoided.

e Elimination of meter reading routes

This section contains analysis of vehicle miles avoided as a result of eliminated meter
reading routes.

2.5.3.5 Data Collection Results
This section describes savings results related to service truck rolls, eliminated meter routes, and
AEP Ohio’s engineering analysis.

Results for Consumer Service-Related Truck Rolls Avoided
MRO and FRO Vehicle Distance (2012, 2013)
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Figure 15. Total Vehicle Distance by Service Center
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Figure 17. Net Mileage Avoided Due to AMI
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The average monthly net mileage avoided from January 2012 through December 2013 was
11,792 miles/month. The total miles avoided for the period of January 2012 through December
2013 was 282,996 miles.

Results for Eliminated Meter Reading Routes

Through the use of AMI, AEP Ohio was able to eliminate 187 meter reading routes in the Project
area. This results in a vehicle mileage avoidance of 5,694 miles/month or 68,328 miles per year.

2.5.3.6 Summary

The meter operations vehicle miles avoided were a direct result of eliminating meter reading
route vehicle use and eliminating on-site customer trips for connects and disconnects. There was
no indication that there was a change in the number of truck rolls or the average mileage per
truck roll due to different type of work being performed in the AMI area. The monthly total and
average distance per truck roll were fairly consistent within each of the four Columbus service
centers across the test period, but varied significantly by service center.

AEP Ohio’s Northeast Service Center, which services the Project area, consistently had a higher
total vehicle mileage and average truck roll distance than the other three service centers in
Columbus. There was no evidence that this was a result of the AMI technology being deployed,
but more a factor of the larger geographic layout of the Northeast Service Center coverage.

33



Advanced Metering Infrastructure 13- OHIO

A unit of American Electric Power

2.5.4 CO, Emissions - Project (MO7-AMI)

The AMI system has the potential to reduce the number of truck rolls required through the
elimination of meter reading routes and the ability to perform services remotely. Truck rolls
avoided results in a reduction of fuel usage.

2.5.4.1 Objective

This impact metric provides an estimate of the CO, emissions saved by avoiding truck rolls
resulting from AMI functionality.

2.5.4.2 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:

e 8.8 kg CO, emissions/gallon for gas engines, 10.1 kg CO, emissions/gallon for diesel
engines conversion factor.
Source: United States EPA Office of Transportation and Air Quality Emissions Facts
(EPA420-F-05-001)

e The only significant impacts on CO, emissions due to AMI are achieved through truck rolls
avoided because AMI has little direct impact on consumer usage patterns.

2.5.4.3 Calculation Approach

A list was compiled of all consumer event order types that lead to an avoided truck roll. The
number of truck rolls avoided due to AMI was then calculated based on the number of consumer
events with matching order type codes.

Average mileage per truck roll and average vehicle fuel efficiency were calculated by month for
each AEP Ohio service center in the Project and System areas. CO, emission avoidance was
calculated using fuel efficiency and mileage avoided.

The following queries and methods were used to generate results:
AEP Ohio provided an average fuel economy value for each vehicle. Corrected average monthly
fuel efficiencies in miles per gallon per service center, month, and fuel type for vehicles the AEP
Ohio Meter Revenue Operations (MRO) and Field Revenue Operations (FRO) business units
used were determined as follows:
e Calculating the average of monthly vehicle mileage divided by monthly quantity of fuel for
each vehicle.

e Because some suspect monthly vehicle mileage (703,281 miles, for example) was received,
if the average of monthly vehicle mileage divided by monthly quantity of fuel divided by
the average monthly average fuel economy value was not between 0.5 and 2.0, average
monthly average fuel economies were substituted for the average of monthly vehicle
mileage divided by monthly quantity of fuel. This calculation provides the corrected
average monthly fuel efficiencies.
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Tons of CO, avoided per service center, month, meter funding source, and fuel type due to truck
rolls avoided because of AMI technology were calculated as follows:

e Multiplying the number of truck rolls avoided by the average truck roll distance divided by
the corrected average monthly fuel efficiency by (8.8 kg CO, emissions/gallon for gas
engines, 10.1 kg CO, emissions/gallon for diesel engines) by 0.00110231131092 (kg to
tons conversion factor).

2.5.4.4 Organization of Results

This section contains the results from analysis of CO, through the AMI network as follows.
e Customer service-related truck rolls avoided

This section contains monthly graphs showing the amount of CO, avoided due to the net
number of truck rolls avoided.

e Elimination of meter reading routes
This section contains the results from analysis of CO2 avoided due to the elimination of
meter reading routes by reading meters remotely through the AMI network.

2.5.4.5 Data Collection Results

This section describes results for service-related truck rolls avoided, eliminated meter reading
routes, and AEP Ohio’s engineering analysis.

Results for Service-Related Truck Rolls Avoided

The average monthly net CO, avoided from January 2012 through December 2013 was 16.91
tons per month, with a total of 406 tons.

AMI CO; Emissions Avoided - Project Area (2012, 2013)
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Figure 18. CO, Emissions Avoided as a Result of Reduced AMI Truck Rolls
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Results for Reduced CO, from Eliminated Meter Reading Routes

Through the use of AMI, AEP Ohio was able to eliminate 187 meter reading routes in the Project
area. This results in a vehicle mileage avoidance of 5,694 miles/month or 68,328 miles per year.
Using an Environmental Protection Agency (EPA) average value of 423 grams of CO, per mile
(EPA-420-F-11-041) results in 2.408 metric tons of CO, avoided per month or 28.903 metric
tons avoided per year.

2.5.4.6 Summary

The CO, emissions avoided were a direct multiple of truck roll miles avoided. As a result, the
variations and differences in CO; emissions over time and service area were consistent with the
variations in truck rolls avoided and average truck roll mileage.
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2.5.5 Pollutant Emissions - Project area: SOy, NOy, and PM, 5 (M08-AMI)

The AMI system has the potential to reduce the number of truck rolls required through the
elimination of meter reading routes and the ability to perform services remotely, such as meter
reading, service connection, and disconnection. Truck rolls avoided can lead to reduced pollutant
emissions from vehicles.

2.5.5.1 Opjective

This impact metric provides an estimate of the amount of pollutant emissions saved by avoiding
truck rolls due to the functionality of AMI technology.

2.5.5.2 Assumptions

This section contains assumptions made when collecting, analyzing, and presenting the data:
e California Air Resources Board (CARB) limit value of 0.05 grams of Nitrogen Oxides
(NOx) per mile was used.

Source: United States EPA 40 CFR part 86 Subpart S tier 2 Bin 5 Emissions limits at
50,000 mi

e 0.01 g PM,5 emissions/mi conversion factor

Source: United States EPA 40 CFR part 86 Subpart S tier 2 Bin 5 Emissions limits at
100,000 mi

e 0.165 g SOx emissions/gallon for gas engines, 0.0963 g SOx emissions/gallon for diesel
engines conversion factor

Calculated from: sulfur content of gasoline = 30 ppm
Source: U.S. EPA 40 CFR parts 80, 85, and 86 AMS-FRL-6516-2
Sulfur content of ULSD diesel fuel = 15 ppm

Source: U.S. EPA Office of Transportation and Air Quality Emissions Facts (EPA420-F-
00-057)

Molecular weight of SO, = 64 g/mole
Density of gasoline = 2.75 kg/gallon
Density of diesel fuel = 3.21 kg/gallon

2.5.5.3 Calculation Approach

Certain types of consumer events, such as check read requests, can be handled remotely using
the AMI system, thereby avoiding a truck roll. A list was compiled of all consumer event order
types that lead to an avoided truck roll. The number of truck rolls avoided due to AMI was then
calculated based on the number of consumer events with matching order type codes.

Average mileage per truck roll and average vehicle fuel efficiency were calculated by month for

each AEP Ohio Service Center. Pollutant emission avoidance was calculated using fuel
efficiency and mileage avoided.

37



Advanced Metering Infrastructure 13- OHIO

A unit of American Electric Power

The following queries and methods were used to generate results:

Average monthly fuel efficiencies in miles per gallon per month and fuel type for vehicles
the AEP Ohio MRO and FRO business units used were determined by calculating the
average of monthly vehicle mileages divided by monthly quantity of fuel for each vehicle.
If the average of monthly vehicle mileages divided by monthly quantity of fuel divided by
the average monthly average fuel economy value was not between 0.5 and 2.0, average
monthly average fuel economies were substituted for the average of monthly vehicle
mileages divided by monthly quantity of fuel to calculate the corrected average monthly
fuel efficiencies.

Kilograms of SOx avoided per service center, month, meter funding source, and fuel type
due to truck rolls avoided attributable to AMI technology were calculated by multiplying
the number of truck rolls avoided times the average truck roll distance divided by the
corrected average monthly fuel efficiency times either 0.165 g SO, emissions/gallon for
gasoline engines or 0.0963 g SO, emissions/gallon for diesel engines e times 0.001 (g to kg
conversion factor).

Kilograms of NOx avoided per service center, month, meter funding source, and fuel type
due to truck rolls avoided attributable to AMI technology were calculated by multiplying
the number of truck rolls avoided times the average truck roll distance times 0.05 g NOx
emissions/mi times 0.001 (g to kg conversion factor).

Kilograms of particulate matter (PM,s) avoided per service center, month, meter funding
source, and fuel type due to truck rolls avoided attributable to AMI technology were
calculated by multiplying the number or truck rolls avoided times the average truck roll
distance times 0.01 g PM, s emissions/mi times 0.001 (g to kg conversion factor).

2.5.5.4 Organization of Results

The following section describes the amount of pollutants avoided due to AMI from the following
sources:

Consumer service-related truck rolls avoided

This section contains monthly graphs showing the amount of pollutants avoided as a result
of the net number of truck rolls avoided.

Elimination of meter reading routes

This section contains the results from analysis of pollutants avoided due to the elimination
of meter reading routes by reading meters remotely through the AMI network.

2.5.5.5 Data Collection Results

This section shows results for consumer service-related truck rolls, eliminated meter routes, and
AEP Ohio’s engineering analysis.
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Service-Related Truck Rolls Avoided

SOx (kg) NOx (kg)

PM (kg)

The average monthly net NOx avoided during January 2012 through December 2013 was
0.956 kg/month, with a total of 22.9 kg.

The average monthly net SOx avoided during January 2012 through December 2013 was
0.220 kg/month, with a total of 5.3 kg.

The average monthly net particulate matter (PM,s) avoided during January 2012 through
December 2013 was 0.191 kg/month, with an annual total of 4.6 kg.
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Figure 19. Pollutants Avoided Resulting from AMI Truck Rolls Avoided

Results for Eliminated Meter Reading Routes

Through the use of AMI, AEP Ohio was able to eliminate 187 meter reading routes in the Project
area. This results in a vehicle mileage reduction of 5,694 miles/month or 68,328 miles per year.

Using a CARB limit value of 0.05 grams of NOx per mile, results in 284.7 g of NOx avoided per
month or 3,416 g avoided per year.

SOx and PM3 s emissions from light-duty gasoline vehicles, which are typically used for meter
reading routes, provided a small contribution to this impact metric.
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2.5.5.6 Summary

Pollutant emissions are a direct multiple of truck roll miles avoided. As a result, the variations
and differences in pollutant emissions over time are consistent with the variations and
differences in truck rolls avoided as well as average truck roll mileage.
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2.5.6 CO, Emissions - System area (M09-AMI)

The AMI system has the potential to reduce the number of truck rolls required through the
elimination of meter reading routes and the ability to perform some services remotely. These
services include meter reading, meter connection, and disconnection. Truck rolls avoided can
lead to reduced pollutant emissions from vehicles.

2.5.6.1 Objective

This impact metric provides an estimated amount of CO, that trucks would emit to perform
services that could be performed remotely if AMI technology was extended to the entire System
area.

2.5.6.2 Assumptions

This section contains assumptions made when collecting, analyzing, and presenting the data:
e 8.8 kg CO,emissions/gallon for gas engines, 10.1 kg CO, emissions/gallon for diesel
engines conversion factor was used.

e Meter reading truck tolls follow the same distance ratio as service truck rolls.

2.5.6.3 Calculation Approach

The AMI system provides remote service capabilities for certain types of consumer events. A list
was compiled of all consumer event order types that lead to an avoided truck roll. The number of
truck rolls avoided due to AMI was then calculated based on the number of consumer events
with matching order type codes.

Average mileage per truck roll and average vehicle fuel efficiency were calculated by month for
each AEP Ohio service center in the Project and System areas. Project area CO, emission
avoidance was calculated using fuel efficiency and mileage avoided. This emission avoidance
was then extrapolated to the System area based on number of consumers and average truck roll
distances for each non-Project service center.

The following queries and methods were used to generate results:
The calculation that follows was used to determine avoided tons of CO, per service center and
month if AMI technology were deployed throughout the AEP Ohio System area:

Truck rolls avoided per consumer in the Northeast Service Center were multiplied by the number
of consumers without AMI technology per month times the average truck roll distance.

This value was divided by the corrected average monthly fuel efficiency times (8.8 kg CO,
emissions/gallon for gas engines, 10.1 kg CO, emissions/gallon for diesel engines) times
0.00110231131092 (kg to tons conversion factor).
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2.5.6.4 Organization of Results

The following section describes the amount of CO, that could be avoided if AMI was deployed
to the entire System area from:

e Service-related truck rolls

This section contains monthly graphs showing the amount of potential CO; avoided as a
result of a potential reduction in truck rolls.

e Elimination of meter reading routes

This section contains the analysis results from potential CO, avoided due to the elimination
of meter reading routes. Meters are read remotely through the AMI network.

2.5.6.5 Data Collection Results

AMI CO, Emissions Avoided - System Area (2012, 2013)
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Figure 20. Potential CO;, Avoided in System Area Due to AMI Truck Rolls Avoided

Results for Service-Related Truck Rolls Avoided

The average potential monthly CO, avoided for January 2012 through December 2013 was 51

tons per month, with a potential total of 1,232 tons if AMI were expanded to the entire System
area.

2.5.6.6 Summary

CO; emissions are a direct multiple of truck roll miles avoided. As a result, the variations and

differences in CO, emissions are consistent with truck rolls avoided and average truck roll
mileage.
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2.5.7 Pollutant Emissions - System area: SOy, NOy, and PM, 5 (M10-AMI)

The AMI system has the potential to reduce the number of truck rolls required through the
elimination of meter reading routes and the ability to perform services remotely, such as meter
reading, meter connection and disconnection.

2.5.7.1 Objective

This impact metric provides an estimate of the amount of pollutants that would have been
emitted by trucks to perform services that could be avoided if AMI technology was extended to
the entire System area.

2.5.7.2Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:
e A CARSB limit value of 0.05 grams of NOx per mile was used.

Source: United States EPA 40 CFR part 86 Subpart S tier 2 Bin 5 Emissions limits at
50,000 mi

e 0.01g PM, 5 emissions/mi conversion factor

Source: United States EPA 40 CFR part 86 Subpart S tier 2 Bin 5 Emissions limits at
100,000 mi

e 0.165 g SOx emissions/gallon for gas engines, .0963 g SOx emissions/gallon for diesel
engines conversion factor

Calculated from: sulfur content of gasoline = 30 ppm
Source: U.S. EPA 40 CFR parts 80, 85, and 86 AMS-FRL-6516-2
Sulfur content of ULSD diesel fuel = 15 ppm

Source: U.S. EPA Office of Transportation and Air Quality Emissions Facts (EPA420-F-
00-057)

Molecular weight of SO, = 64 g/mole
Density of gasoline = 2.75 kg/gallon
Density of diesel fuel = 3.21 kg/gallon

e NOx and SOx emissions from light duty meter reading vehicles are considered negligible.
All presented reductions in NOx and SOy are a result of service truck rolls.

2.5.7.3 Calculation Approach

Certain types of consumer events, such as check read requests, can be handled remotely by the
use of the AMI system, thereby avoiding a truck roll. A list was compiled of all such consumer
event order types. The number of truck rolls avoided due to AMI was then calculated based on
the number of consumer events with matching order type codes.

Average mileage per truck roll and average vehicle fuel efficiency was calculated by month for
each AEP Ohio service center in the Project and System areas. Project area pollutant emission
avoidance was calculated using fuel efficiency and mileage avoided.
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This emission avoidance was then extrapolated to the System area based on number of
consumers and average truck roll distances for each non-Project area service center.

The following queries and methods were used to generate results:

¢ Kilograms of SOx per service center and month that would be avoided if AMI technology
were deployed throughout the AEP Ohio System area due to truck rolls avoided were
calculated by multiplying the truck rolls avoided per consumer in the Northeast Service
Center times the number of consumers without AMI technology per month times the
average truck roll distance times either 0.165 g SO, emissions/gallon for gasoline engines
or 0.0963 g SO, emissions/gallon for diesel engines, times 0.001 (g to kg conversion
factor)

e Kilograms of NOx per service center and month that would be avoided if AMI technology
were deployed throughout the AEP Ohio System area due to truck rolls avoided were
calculated by multiplying the truck rolls avoided per consumer in the Northeast Service
Center times the number of consumers without AMI technology per month times the
average truck roll distance times 0.05 g NOx emissions/mi times 0.001 (g to kg conversion
factor).

¢ Kilograms of particulate matter (PM; ) per service center and month that would be avoided
if AMI technology were deployed throughout the AEP Ohio System area due to truck rolls
avoided were calculated by multiplying the truck rolls avoided per consumer in the
Northeast Service Center times the number of consumers without AMI technology per
month times the average truck roll distance times 0.01 g PM, s emissions/mi times 0.001 (g
to kg conversion factor).

2.5.7.4 Organization of Results

The following section describes the amount of pollutants that could be avoided if AMI was
deployed to the entire System area from the following sources:
e Service-related truck rolls avoided

This section contains monthly graphs showing the amount of potential pollutants avoided
due to truck rolls avoided.

¢ Elimination of meter reading routes
This section contains the analysis of potential pollutants avoided due to the elimination of
meter reading routes if AMI were extended to the entire System area.

2.5.7.5 Data Collection Results

As derived under Metric M09, System area meter reading potential mileage avoided is equal to
371,071 miles/year. Using a CARB limit value of 0.05 grams of NOx per mile results in the
potential for 18.6 kg NOx avoided per year.
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SOx and PM, s emissions from light-duty gasoline vehicles, which are typically used for meter
reading routes, provided a small contribution to this impact metric.

e The average potential monthly net NOx avoided was 3.50 kg/month, with a total of 84.0
kg.

e The average potential monthly net SOx avoided was 0.858 kg/month, with a total of 20.6
kg.

e The average potential monthly net PM; s avoided was 0.700 kg/month, with a total of
16.8kg.

Service-Related Tuck Rolls Avoided
AMI Pollutant Emissions Avoided - System Area (2012, 2013)
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NOy (kg)

Average = 0.6987

PM (
[en] o
o w

Jan 12

I
Jan 13 s

Mar 13

(] (] (o] (o] (9]
b b b b b
= > = (a8 >
@ m 3 [ s]
= = 0] prd

Time (Month)

May 1
Jul 1
Sep 13
Nov 1

2.5.7.6 Summary

Pollutant emissions are a direct result of multiple truck roll miles avoided, and in this case are
scaled to the System area. As a result, the variations and differences in pollutant emissions over
time are consistent with the same in truck rolls avoided and average truck roll mileage.
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2.5.8 Meter Data Completeness (M11-AMI)

2.5.8.1 Objective

AMI technology has the potential to provide near real-time meter data to the utility. This impact
metric reports the percentage of successfully received meter readings through the AMI system.

2.5.8.2 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:
e Any estimated readings are not counted as successful.

e Total expected readings are based on the number of active AMI consumers.

2.5.8.3 Calculation Approach
The following queries and methods are used to generate results:

e AMI readings received per meter and date were calculated by counting the number of non-
estimated readings in the Input Data Category (IDC).

e AMI readings expected per meter, date, meter type, meter funding source, circuit, and
substation were calculated by counting the number of intervals per day for normal and
daylight savings on/off days times the number of AMI consumers.

e AMI readings missed per meter, date, meter type, meter funding source, circuit, and
substation were calculated by subtracting the number of AMI readings received from the
number of AMI readings expected.

2.5.8.4 Organization of Results

The following section describes the completeness of data reported through the AMI system as
follows:

e Interval readings successfully reported through the AMI network

This section contains graphs showing the number of meter readings expected vs. the
number received each day.

e Accuracy of reported meter data

This section contains AEP Ohio’s results from analysis of meter data accuracy including
their procedure for spot checking meters in the field.
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2.5.8.5 Data Collection Results

Interval Readings Reported Through the AMI Network
AMI Meter Data Completeness (2012, 2013)
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Figure 22. AMI Interval Readings Expected and Received Daily
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AMI Meter Percent Data Completeness (2012, 2013)
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Figure 23. Percentage of Expected AMI Interval Readings Received Daily
2.5.8.6 Summary

More than 131,000 meters on 89 circuits are fully populated with AMI meters. On average, 95
percent of the expected readings have been received from these circuits. The highest average is
97.5 percent and the lowest average is 88 percent. More than 82 circuits exceeded 92.5 percent.

Meter data completeness is consistent throughout the Project period, with a few exceptions
resulting from power outages, back-office system outages, or communications network outages.
In such cases, the missed readings are for short durations, with the exception of prolonged
recovery for some meters after the Derecho storm in late June 2012.
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2.5.9 Meters Reporting Daily (M12-AMI)
AMI technology has the potential to provide near real-time meter data to the utility.

2.5.9.1 Objective

This impact metric reports the number of AMI meters that successfully receive meter data, at
least once per day, through the AMI system.

2.5.9.2 Assumptions

This section contains assumptions made when collecting, analyzing, and presenting the data:
e Estimated readings are not counted as successful.

e Total expected readings are based on the number of active AMI consumers.

2.5.9.3 Calculation Approach

This metric presents the number of AMI meters that successfully report at least one 15-minute
interval reading per day.

The following queries and methods were used to generate results:

AMI readings missed per meter, date, meter type, meter funding source, circuit, and substation
were calculated by subtracting the number of AMI readings received from the number of AMI
readings expected.

2.5.9.4 Organization of Results

The following section describes the completeness of data reported through the AMI system. The
specific aspect of data completeness analyzed under this metric is the number of meters
successfully reporting at least once per day.
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2.5.9.5 Data Collection Results

Results for Interval Readings Reported Through the AMI Network
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Figure 24. Percent of AMI Meters Reporting Each Day

2.5.9.6 Summary

Meters reporting daily remained relatively high and consistent over the Project time period. This
metric does not include short-term communications outages or lost packets, since each meter is
required to report a minimum of once per day, unlike the Meter Data Completeness (M11-AMI)
metric. The exceptions were associated with major outages, including the late June 2012 through
early July 2012 Derecho storm and the associated recovery.
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2.5.10 Outage Response Time (M29-AMI)

2.5.10.1 Objective

The AMI system has the ability to notify AEP Ohio of consumer power outages in near real-
time. This notification is expected to precede the first consumer-reported outage.

2.5.10.2 Assumptions
This section does not apply.

2.5.10.3 Calculation Approach
This section does not apply.

2.5.10.4 Organization of Results
This section does not apply.

2.5.10.5 Data Collection Results
Refer to the next section, Outage Response Times and Last Gasp Study.

2.5.10.6 Outage Response Times and Last Gasp Study

The AMI technology was evaluated to determine if meters automatically reporting outages were
beneficial to the outage reporting and restoration process.

2.5.10.7 Evaluation of AMI Ping/Poll Functionality

A ping signal sends a query to a meter to determine if it is in service. A poll signal sends a query
to a meter to determine the single phase line to line voltage (240v) on the source side of the
meter. Poll capability is not yet available for multiphase meters. The ability to ping/poll meters
was incorporated into AEP’s PowerOn application. PowerOn is a web-based outage management
application.

Studies were performed to track the daily number of dispatchers using ping/poll, and the number
of results that returned within one minute. Results varied between a high of 79 percent to a low
of 41 percent (technical problems existed skewing results for that month). The overall average
for the period was 65 percent of ping/poll queries returning within one minute. Evaluation of the
AMI ping/poll features in PowerOn yielded the following results, with associated benefits:

Everyday Use
e The poll feature was useful for consumer voltage complaints or voltage concerns on a
given circuit.

e The ability to ping a single meter was useful for single-premises outages.
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Storms Use
e The ability to ping multiple meters was beneficial.

e AMI meters were queried to indicate that restoration was complete, which was beneficial
for consumer communication.

e Evaluation during the June 29, 2012 Derecho demonstrated that the use of AMI ping/poll
can be integrated into major storm restoration efforts to reduce time and effort and
maximize employee efficiency.

Evaluation of AMI Meter Outage Processing System

The AMI Meter Outage Processing System was evaluated during daylight hours into late
September 2012. Dispatch engineers noticed that recloser and breaker operations created spikes
in meter traffic due to simultaneous, rapid powering down and up of multiple meters. This in turn
increased the network delay and various communication problems. In the PowerOn system, this
led to several false orders created that escaped the filters. In distribution automation (DA) the
high volumes of meter messages (primarily power up) were sometimes conflicting with
Distribution Automation (DA) signals to operate equipment and report status back to the control
center. These conflicts caused communication losses for the DA operation.

The solution formulated was to implement a sleep timer for meter power up messages. That is,
these messages would wait a predetermined time (set at five minutes) to send their messages.
The five-minute delay would allow the DA commands and status indications to pass without
competing with meter messages for communication resources.

The sleep timer was added on September 21, 2012. Following implementation, additional
problems were discovered in that the power up message shows the power up time as the actual
time plus five minutes (the time the message is sent, not actual power up time). This problem has
not yet been resolved and for this reason AMI Meter Outage Processing was disabled until a
solution could be found.

2.5.10.8 Evaluation of Meter Disconnects

AEP Ohio is also working through a business process issue associated with consumer
disconnects. When a consumer is disconnected, either for nonpayment or a consumer request for
home repairs/maintenance, an order is created in the Order Processing System (OPS) for the
meter disconnect. At that time a reconnect order is also created by the system, as the consumer
will be reconnected the vast majority of the time. When two OPS orders are created for the same
consumer, the OPS filter does not properly filter the AMI meter from reporting an outage to
Trouble Entry Reporting System (TERS) and consequently PowerOn. This condition requires
correction before AMI Meter Outage Processing is fully implemented.
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2.5.10.9 Results

Some AMI meter features provided benefits for service restoration and were incorporated into
the business culture in 2012. Outage Reporting remains a challenge.

The ability to determine if a consumer’s service is energized (ping) and remotely read the
meter voltage (poll) provide good benefit for service restoration, particularly in storms.
AMI’s ping/poll functionality provides an important tool to better manage outages affecting
AMI consumers, and is useful for managing the distribution system. Everyday use of
ping/polls increases work crew efficiency and results in truck rolls avoided. The use of
Ping/Poll during storms is helpful for verifying outage extent and provides valuable input
for Outage Management System (OMS) modeling.

AMI meter-generated outages predicted correctly according to operating company rules a
majority of the time.

Generally, AMI filters worked as designed.
Many system integration issues were resolved.

Test results reveal that using AMI meters to report outages has not yet proven beneficial to
the business. Test periods in 2012 revealed multiple technical and business challenges that
must be overcome before AMI outage reporting will prove successful.

During major storms the use of the AMI Meter Outage Process would be a hindrance as it
would increase traffic on the Outage Management System.
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In addition to the required metrics for AMI, Meter Revenue Operations managers analyzed order
type patterns before and after AMI meters were installed. The statistics that follow show that

several order types have decreased significantly in AMI territory. Data does not represent a one-
for-one correlation of an order to a specific meter.

Meter Order Types

Order Description Years Totals Observations
Type
CLO1 | ELEC W/O FIELD 2007 45,249 | Field order readings are
READ 2008 43,927 now automf:lted' USing
UIQ, resulting ina 75
2009 42,645 percent reduction in
2010 27,006 | CLO1s.
2011 8,905
2012 8,755
2013 4,756
Total 181,243
CL20 | ELEC WITH REMOTE 2010 8,904 | ¢ The CL20 Order type
READ 2011 29,375 was nOtZ\ll\illillable
2012 27511 | PrortoAMIL
e This order type is
2013 16,285 related to order type
Total 82,075 CLO1.
CL30 | REMOTE READ AND 2010 2,395 | @ The CL30 order type
DE-ENERGIZE 2011 7.770 was ntotz\'/\:jlillable
2012 6,876 | PlOrOAML
e There were some dips
2013 4149 | in 2012 and 2013, but
Total 21,190 guantities stayed
above the 2010 count
of 2,395.
DNO1 | FLD READ & 2007 6,450 This order type
DISCONNECT 2008 4,947 represents an
2009 5194 unaut_hquzed use of
electricity and
2010 2,605 required a meter
2011 521 reading service call
2012 439 prior to AMI.
2013 247
Total 20,403
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Meter Order Types

Order Description Years Totals Observations
Type
DN10 | REMOTE READ & DE- 2010 1,531 | ¢ This order type was
ENERGIZE 2011 3,665 not available prior to
2012 2390 AMI technology.
e DNA10s are related to
2013 1,556 DNO1 order types.
Total 9,142
1011 | EXCESS USE INACT 2007 714 AEP Ohio back-
ACCT 2008 567 office p_ersor)nel were
able to identify
2009 360 consumers who are
2010 281 using electricity on
2011 100 inactive accounts.
This resulted in truck
2012 4 rolls avoided and loss
2013 12 reduction.
Total 2,075
1012 | ENERGY RECOVERY 2007 477 This order type
2008 620 represents recovery
from meter
2009 598 tampering. With
2010 647 AMI, tampering was
2011 241 discovered in near
real-time, which
2012 307 resulted in a decrease
2013 324 in tampering.
Total 3,214
1040 | CHECK READ/RE- 2007 6,697 Prior to AMI, this
READING 2008 7237 order type required a
truck roll in most
2009 5,948 CaSes.
2010 3,387
2011 3,235
2012 1,631
2013 832
Total 28,967
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Meter Order Types

Order Description Years Totals Observations
Type
1041 | READ & SOLVE 2007 474 Prior to AMI, this
ACCESS order type required a
truck roll. Access
issues and physical
limitations were
significantly reduced
with AMI remote
meter reading.
2008 441
2009 754
2010 440
2011 41
2012 36
2013 55
Total 2,241
OP20 | ELEC WITH REMOTE 2010 689 This order type is
READ 2011 2,584 associated with -
consumers moving
2012 2,559 into new premises.
2013 1,674 An OP20 was
Total 7506 performed remotely
’ with AMI, which
resulted in truck rolls
avoided.
OP30 | REMOTE READ & 2010 3,284 This order type is
ENERGIZE 2011 11,876 associated with a
consumer move and
2012 11,368 service reconnection.
2013 6,671 An OP30 was
Total 33.199 performed remotely
with AMI, which
resulted in truck rolls
avoided.
OP97 | ELEC CONNECT AT 2007 217 | Prior to AMI, technicians
SERVICE 2008 244 had Fo travel'to the
service location and cut a
2009 241 pole to complete this
2010 161 | operation. With AMI,
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Meter Order Types

Order Description Years Totals Observations
Type
2011 54 | OP97 orders were
2012 59 performed remotely.
2013 27
Total 1,003
RNO1 | FIELD READ AND 2007 6,678 | These orders have been
CONNECT 2008 6.721 reduced as a result of
' AMI technology. Prior to
2009 7,062 AMI, technicians had to
2010 3,485 | travel to a site to read and
2011 1.365 connect a meter.
2012 1,370
2013 827
Total 27,508
RN10 | REMOTE READ & 2010 1,894 | This order type is related
' orders are reduced, RN10
2012 14,296 orders increased as a
2013 10,228 | result of AMI remote
Total 40,919 read and energize
(connect) capabilities.
Note: Energize is a
synonym for connect.
Data for 2013 represents January through July

Table 12. AMI Order Type Evaluation
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2.6 AMI Conclusions

AEP Ohio was able to eliminate 100 percent of the meter reading routes (187 routes) in the area
where AMI was deployed. AMI also enabled AEP Ohio to reduce costs associated with meter
operations activities. For example, through the use of remote service switch capabilities that
enable secure connection and disconnection of electric service to consumer premises from the
utility back office, AEP Ohio was able to reduce field visits associated with standard move
in/move out orders.

AEP Ohio was able to leverage this technology to reduce truck rolls required to perform
disconnections for DNP and subsequent reconnections.

The AMI deployment nearly eliminated the need for AEP Ohio to estimate monthly consumer
electricity usage, resulting in a higher read rate in the Project area. The reduction of estimated
bills led to greater billing accuracy and improved consumer satisfaction. When a consumer
requested service termination, the AMI meter was read remotely and a final bill was sent without
delays caused by manual reads. AMI meters equipped with a remote service switch enabled
power to be turned on or off remotely. As a result, consumers could have service turned on in
minutes, rather than waiting days.

From a reliability perspective, meters were queried to get an indication of whether a consumer
had power. This indication was useful to troubleshoot consumer issues. In addition, there were
some environmental benefits associated with reduced vehicle emissions as a result of reduced
vehicle miles traveled.

Overall, the Project showed that implementing AMI technology provided significant cost,
reliability, and environmental benefits for the utility and its consumers. Consumers in the System
area were satisfied with the AMI technology and installation process. Less than 0.01 percent of
consumers in the Project area requested to opt out of the technology, or experienced RF
interference.
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2.6.1 AMI Meter Outage Processing System

The AMI Meter Outage Processing System was evaluated during daylight hours into late
September 2012. Dispatch engineers noticed that recloser and breaker operations created spikes
in meter traffic due to simultaneous, rapid powering down and up of multiple meters. This
increased the network delay and contributed to various communication problems. In the
PowerOn system, this led to several false orders created that escaped the filters, which required
modifications to the existing filters.

In Distribution Automation (DA) the high volumes of meter messages (primarily power up) were
sometimes conflicting with DA signals to operate equipment and report status back to the control
center. These conflicts caused communication losses for the DA operation. This issue has not
been resolved. For this reason, AMI Meter Outage Processing System was disabled.

2.6.2 Meter Disconnects

AEP Ohio is also working through a business process issue associated with consumer
disconnects. When a consumer is disconnected, either for nonpayment or a consumer request for
home repairs/maintenance, an OPS order is created for the meter disconnect. At that time a
reconnect order is also created by the system, as the consumer will be reconnected the vast
majority of the time. When two OPS orders are created for the same consumer, the OPS filter, a
subset of the Meter Outage Process filters, does not properly filter the AMI meter from reporting
an outage to TERS and consequently PowerOn. This condition requires correction before AMI
Meter Outage Processing is fully implemented.
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2.7 Lessons Learned

This section describes lessons learned for AMI technology. Lessons learned are provided for
Technology, Implementation, and Operations.

2.7.1 Technology

Ensure network is designed and operational before meters are installed. Network
optimization is essential as soon as all meter installations are completed.

Recognize the importance of having temperature sensors on the meters’ microprocessors.
AEP developed a process to ensure that sensor data is monitored and actionable.

Improve meter tracking process, including scrap meters for auditing purposes.

Develop good test cases and ensure due diligence up front. Test cases apply to meters and
systems, network software, and communication card (firmware).

Monitor access points, relays, and components for performance and downtime.

Perform a gap analysis on reporting tools and systems to identify what is needed for
optimum performance. Develop or purchase new tools where in-house technology does not
exist.

Identify the best way to obtain and manage large quantities of AMI data for analytics and
reporting, which requires expertise, tools, and planning.

Use the beneficial AMI ping/poll functionality. AEP is working with multiple vendors to
enhance this functionality.

2.7.2 Implementation

Develop a strong project communication plan. It is a critical component to project success.
All project team members, consumers, and stakeholders must be included.

Install network equipment including access points and relays prior to meter installation
Develop meter installation schedule considering meter blackout dates.

Provide detailed instructions to the installation contractors. Quality control and oversight
are important. This is critical for equipment installation and commissioning. For example,
there were meter socket issues, but they were corrected midway through the
implementation by having the installation contractor provide additional photos of meter
sockets before and after installation. This is now an industry standard.

Develop and improve stringent processes to gauge and mitigate interdependencies when
new technologies are implemented.

Perform a cost benefit analysis to determine best implementation model. Vendor-managed
and vendor-hosted technology implementation is the most cost effective strategy for AEP
Ohio.

Collaborate with vendors to enhance products and implementation.
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Provide necessary training and tools for expanded roles and responsibilities.

Perform a root cause analysis as technological issues arise to gain understanding and make
improvements.

2.7.3 Operations

Consider changes in management needs when deploying the AMI Meter Outage Processing
in dispatching centers. The following are some of the changes to consider:

= Business processes within the Distribution Dispatch Center (DDC) need to be
established for handling single meter AMI outages with no associated consumer calls
before dispatching a service vehicle.

= Unless benefit can be realized for using AMI Meter Outage Processing in major
storms, processes must be in place to disable the functionality before the storm enters
the service territory.

Clarify and document roles and responsibilities in the project plan.

Collaborate with vendor representatives. Emerging technology requires frequent
management consultation to ensure the accuracy and depth of their product knowledge.

Know the consumer. Keep messages simple, concise, and benefit-driven.

Provide an education process for internal and contract resources to enable them to act as
ambassadors of the technology that strengthens consumer acceptance.

Integrate AMI ping/poll functionality into major storm restoration efforts to reduce time
and effort and maximize employee efficiency.

Implement a sleep timer for meter power up messages to reduce communication losses for
distribution automation operations. These messages will transmit at a predetermined time
(set at five minutes). The five-minute delay would allow the DA commands and status
indications to pass without competing with meter messages for communication resources.

61



Advanced Metering Infrastructure 13- OHIO

A unit of American Electric Power

This page is intentionally left blank.

62



Consumer Programs 11 OHIO

A unit of American Electric Power

3 DEMONSTRATED TECHNOLOGY — CONSUMER PROGRAMS

3.1 Purpose

The AEP Ohio gridSMART® Demonstration Project included the deployment of digital
Advanced Metering Infrastructure (AMI) electric meters to the approximately 110,000 premises
in the Project area to replace their existing analog electric meters. AMI meters feature 2-way
communications between the consumer and the utility, the ability to measure and record usage in
sub-hourly increments, and the ability to integrate supportive technologies such as programmable
communicating thermostats, load control devices, and in-home displays into home area
networks.

The analog meters produce usage data only on a billing cycle basis with no accessible time of
usage information, hence residential rates are primarily based on average cost of service. AEP
Ohio’s standard tariff is a flat seasonal tariff with a declining block distribution rate in winter
months and represents the average cost of electricity for generation and distribution.

The actual cost of service is variable based primarily on the generation mix required to meet
demand. Residential energy usage varies by season, day of week, and time of day, with AEP
Ohio residential load normally reaching maximum values during late afternoon periods on the
hottest summer days. The incremental cost of supplying this peak load is much greater than the
cost of serving normal load as high variable cost generation needs to be kept available and run to
serve these high load hours.

With the deployment of AMI meters, tariffs were designed to more accurately reflect the
underlying variability of the cost of service. Such variable price tariffs ranged from time-of-day
rates, where the cost of electricity was lower during off-peak periods and higher during times of
peak use, to real-time pricing programs, where rates most nearly aligned with actual wholesale
market prices reflected in the locational marginal prices (LMP) of electricity.

AEP Ohio’s deployment of AMI electric meters set the stage for a program to test several
consumer programs that could impact utility generation and performance as well as consumer
behavior. Using time-of-day tariffs and direct load control (DLC) riders, consumer programs
were developed and implemented as an experimental part of the Project.

The introduction of these new consumer programs provided participating consumers with the
opportunity for cost savings because of the technology’s two-way communication functionality.
Consumers were able to make choices based on the way electric rates varied throughout the
course of a day. Depending on the program they were enrolled in, they had differing ways of
interacting with the technology to make their choices. These consumer programs included time-
of-use prices, critical peak price events, DLC events, and real-time pricing. Several experimental
time-of-day tariffs and DLC riders were tested in order to determine at what level these tariffs
and riders, either directly or indirectly, might reduce a consumer’s electricity usage and reduce
load for the utility.
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Participants had the opportunity to more closely monitor their electric use and have greater
control over their monthly electric costs by shifting usage from higher price periods to lower
price periods or by reducing the demand on the electrical system during peak periods. From a
utility perspective, a major goal of these consumer programs was to lower costs and peak
demand during peak periods of high generation cost by altering the hourly loads for various
residential consumer classes without negatively impacting customer satisfaction.

Because the rate structures and technologies being introduced were new to most of AEP Ohio’s

consumers, it was important that AEP Ohio provided consumer education and awareness
programs to encourage participation in the programs.
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3.2 Consumer Programs and Enabling Technologies

Consumer programs required program creation that integrated the supporting technologies
including AMI, in-home devices, and enabling networking and software. Several programs
emerged from that development effort that were installed and activated for consumer enrollment
and participation. Upon consumer subscription, AEP Ohio equipped residences in the Project
area with auxiliary devices designed to provide usage, pricing, and event information, as well as
the technical capabilities to respond to that information. These devices were essential to the
implementation of consumer programs.

Tariffs were approved for the various programs and branded for marketing purposes. The table
below provides a brief comparison of the programs:

Market Name ‘ Program Description
eVIEW Consumer usage feedback device
SMART Shift Two-tier time-of-day

SMART Shift Plus Three-tier time-of-day with critical peak
pricing events

SMART Cooling Direct load control, thermostat only

SMART Cooling Plus | Direct load control with load control
switch

SMART Choice Real-time pricing with double auction

Standard Residential | Flat tariff with declining block rate,
average cost

Table 13. Consumer Programs Descriptions

3.2.1 eViewM

The eView program consisted of providing consumers with an in-home
device that interacted with the smart meter to provide the consumer

with current electrical usage and pricing information, enabling them to R TR
make decisions about their energy consumption. The device Avg Cost
communicated with the smart meter through wireless technology. 1.868KW
Consumers could see the average price of electricity and how much $8.13 ~Hr

they were using and were encouraged to experiment by turning various
household appliances on and off to see the difference in usage and
costs. The device held usage and average cost data in memory for 30 ® ® ® @&
days, which helped consumers who wanted to make comparisons and

estimate upcoming bills.

Later in the Project, eView devices were offered to consumers who signed up for the other
consumer programs.

3.2.2 SMART Shift>"

The SMART Shift program was a two-tiered pricing option for the consumer that did not require
any additional equipment. Participants were provided with information to actively monitor and
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choose whether they would shift their electric usage to an off-peak time by being charged a
lower rate for electricity consumed before 1 p.m. and after 7 p.m. weekdays and on weekends
during the summer months (June to September). Electricity usage between 1 p.m. and 7 p.m. was
charged at the higher rate, which could influence consumer behavior and impact utility peak
electricity consumption curve. The program was designed to enable consumers to lower their
bills by shifting usage from the higher priced time periods to the lower priced time periods.

3.2.3 SMART Shift Plus™

The SMART Shift Plus program was a three-tiered pricing
option that offered the consumer incentives to modify their
electric usage patterns during peak load times on weekdays of
the summer months (June to September). An in-home display
(IHD) and optional Programmable Communicating Thermostat
(PCT) were installed in the consumer’s home to accommodate
participation in the program. The PCT gathered and displayed
information about how much electricity was being consumed
and how much it cost. The IHD displayed the current electricity use and rate and notified
consumers when a critical price period was occurring. Consumers were then able to choose how
and when to conserve electricity, or shift usage from one period to another, that would result in
savings on their bills.

The tariff for this program permitted AEP Ohio to declare up to 15 critical peak pricing (CPP)
events when AEP Ohio was experiencing unusually high demand. CPP events were not to
exceed 5 hours per day during the calendar year. Energy consumed during these events was
charged at a substantially higher rate, thus encouraging consumers to reduce their demand for
power at times it cost AEP Ohio the most to produce.

Pricing for non-CPP times had three tiers with only a few cents difference between those tiers.
All pricing tiers are depicted in the table below.

Rate Level Hours

Low Midnight — 7 a.m.
9 p.m. — midnight
And Weekends
Medium 7am.—1p.m.
7p.m.—9p.m.
High lp.m.—7p.m.
CPP As called — up to 5 hours each
event and up to 15 events per year

Table 14. SMART Shift Plus Pricing Tiers
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3.2.3.1 Smart Appliances
As part of the SMART Shift Plus program, the deployment of 33 Smart Appliances was included

in the experiment. The General Electric (GE) smart appliances that were installed in 20 homes
were:

e \Washer
e Dryer
e Range

e Refrigerator
e Electric water heater

The appliances were equipped with circuitry that communicated with the SMART Shift Plus
power display device and allowed the consumer to see in real time how much electricity was
being used. When the SMART Shift Plus device detected a higher price for power, the
appliances responded accordingly. During a price increase or a defined critical peak period when
usage costs were higher, the appliances were programmed to respond as follows.

If... Then...

The appliance was not running when a The appliance didn’t run at all unless the

SMART Shift Plus unit signaled increased consumer chose to override the programming

prices or a critical peak time began... using the appliance controls.

The appliance was already running when a The appliance went into energy-saver mode

SMART Shift Plus unit signaled increased which curbed energy usage by slowing

prices or a critical peak time began... appliance power and lengthening the duration
of the appliance cycles. If desired, the
consumer was able to override this
programming by using the appliance controls.

3.2.4 SMART Cooling®"

SMART Cooling was a direct load control (DLC) program, which enabled the utility to control
electricity demand at the consumer’s premises by remotely adjusting the PCT that was installed
upon enrollment in the program. At times of peak energy demand from May through September
between the hours of noon and 8 p.m., AEP Ohio was permitted to declare up to 15 non-
emergency events. An additional 10 PJM Interconnection LLC (PJM) emergency events also
could be declared during these months.

During these events, AEP Ohio remotely adjusted participating consumer PCTs up to four
degrees higher than the consumer’s programmed setting for a time period of up to five hours.
Consumers could then elect to accept the increased setting and receive a bill credit, or they could
override the setting and forfeit the credit.
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3.2.5 SMART Cooling Plus®¥

This program was an add-on to the SMART Cooling program by installing a load control switch
(LCS) in addition to the IHD and PCT devices. The LCS was installed on electric water heaters,
pool pumps, or hot tubs as additional power demand that could be managed remotely. These
consumers were offered an incentive to reduce demand by allowing the utility to interrupt the
devices during DLC events. Consumers with water heaters and hot tubs could experience 15
additional events during the months of October through April. Consumers had the ability to opt
out during DLC events.

3.2.6 SMART Choice®™ (Real-Time Pricing with Double Auction)

This program provided consumers the opportunity to participate in real-time pricing based on
supply and demand for their particular power circuit. Pricing occurred every five minutes for
each circuit included in the program. Consumers participated by using the home energy manager
(HEM) and the enhanced programmable communicating thermostat (ePCT). For detailed
information about this consumer program, see the Demonstrated Technology — Real-Time
Pricing with Double Auction chapter of this document.

3.3 Approach and Implementation

Prior to development of the consumer programs, AEP Ohio determined that market research was
required to understand which program features would appeal to consumers in the Project area.
Consumer education requirements were also identified. Consumer demographic information was
obtained and focus groups were conducted as the programs and technologies were developed.
This approach provided a more effective rollout of the consumer programs, provided consumers
with a better understanding of the various enabling technologies, and provided AEP-Ohio with
information about which programs appealed to different types of consumers.

3.3.1 Market Research and Consumer Segmentation

One objective of the market research was to match consumer demographics with programs that
would appeal to them and enable AEP Ohio to identify target markets for future programs and
implement cost effective marketing strategies. The approach taken was to divide the Project area
residential consumers into different marketing strata. Each stratum was created to be a
proportional demographic representation of the Project area, containing all categories of
residential consumers. A control group was also assigned as a baseline against which to measure
the effectiveness of the various consumer programs. The control group consumers were not
solicited for program participation so they received no marketing or educational materials. The
resulting stratification model is illustrated in the following figure.
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Figure 25. Consumer Segmentation
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The residential consumers were divided into six different demographic groups for purposes of
marketing and analysis. Following are the groups and their definitions:

Group Name /
Number
Optimizers
(11 clusters)

Description

Comprised of affluent, middle-aged homeowners, mix of married/single,
mostly without children. This group represents approximately 17.3 percent of
AEP Ohio’s consumer base and 18.3 percent of budget billing consumers.
Approximately 18.5 percent were high or extremely high users of electricity.
This group was generally interested in energy efficiency programs, though
none of the clusters were identified as being environmentally conscious.

Budget Stretchers
(9 clusters)

This group consisted of low and middle income, mostly young renters, and
single and without children. They represented approximately 12.7 percent of
the consumer base and roughly 3.2 percent of budget billing consumers. This
group was interested in energy efficiency programs with two of the nine
clusters being identified as environmentally conscious.

Big Bills (8 clusters)

This group consisted of wealthy, middle-aged homeowners, married with some
having children. Approximately 13.3 percent of the consumer base and around
19.1 percent of budget billing consumers are in this group. High or extremely
high users of electricity represented 31.2 percent of the group. Many were
interested in reducing their bills, but were busy with families, careers, etc.,
which limited the time they were willing to commit to reduced usage efforts.
One of the eight clusters was identified as being environmentally conscious.

Remaining Budget
Billed
(16 clusters)

This group consisted of households with a mix of incomes, late middle-aged
and senior, both married and single, and with or without children. They
represented 21 percent of the consumer base and 38 percent of budget billing
consumers. High or extremely high users of electricity represented 11.8
percent of the group. Since many were on fixed incomes, they were interested
in ways to reduce their usage and save money. Two of the 16 clusters were
identified as being environmentally conscious.

Remaining with
Children (9 clusters)

This group consisted of mostly low to middle income families with children.
They were both young and middle-aged and most owned their homes. They
represented 17.5 percent of the consumer base and 10.7 percent of budget
billing consumers. High to extremely high users of electricity represented 13.5
percent of this group. These households were generally busy with family and
were not concerned with energy efficiency. None of the clusters were
identified as environmentally conscious.

Remaining without
Children (17 clusters)

This group was very diverse in their incomes, ages and home ownership status.
It also contained both married and single homes without children. They
represented 18.2 percent of the consumer base and 10.7 percent of budget
billing consumers. Nine percent were high or extremely high users of
electricity. These households were not generally concerned with energy
efficiency. Two of the 17 clusters were identified as being environmentally
conscious.

Table 15. Demographic Groups Identified for Marketing Purposes
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3.3.2 Marketing Strategy

Residential consumers received smart meters as part of the Project, which was the enabling
technology for development of the consumer programs. One of the main objectives that AEP
Ohio established as part of the experimental design was to actively attract, educate, enlist, and
retain consumers in consumer programs that provide tools and information to reduce cost,
consumption, and peak demand. The primary marketing objective was to educate the consumer
on the technology, the benefits to the consumer, and assist them in saving energy costs and being
environmentally responsible. A complete marketing communications plan was necessary to
provide that education, create awareness, and drive consumer program participation.

Using extensive market research and the resulting consumer segmentation, AEP Ohio was able
to intelligently target specific demographics for each consumer program being implemented in
the Project area. That market intelligence also helped ascertain the marketing channels and
tactics that were used. For example, it was not feasible to use mass media — television, radio, and
print — because those channels would advertise to people who were not part of the demonstration
area or demographic. Thus, list management was used to direct specific marketing messages to
the various consumer strata throughout the marketing effort.

Several different marketing channels were employed so that all eligible consumers were aware of
their options:
e Web

e Direct mail

e Telemarketing

e Email

e Door-to-door

e Community events
e QridSMART Mobile

AEP Ohio experimented with different types of outreach to discover the best method or
combination of methods to communicate with its consumers based on both the nature of the
Project as well as the competition for electric service in the Project area. AEP Ohio focused on
direct mail and was motivated to test different marketing channels

3.3.3 Consumer Outreach and Education

A key component to obtaining consumer interest and enrollments was to educate consumers
about the programs and the potential opportunities for those consumers. AEP Ohio adopted a
multi-channel approach to consumer education. Initial mailings were sent to each consumer
informing them about the upcoming Project. Follow-up mailings with mostly educational
information about smart meters were sent periodically for several months thereafter to entice and
build interest for the upcoming technologies. AEP Ohio used a multi-channel approach to
consumer outreach and education that included the gridSMART Website, gridSMART mobile,
and a school teaching program within the Project area.
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3.3.3.19ridSMART Website

AEP Ohio expanded the Website content of www.aepohio.com to include information about
gridSMART and consumer programs. The Website provided details about the Project as well as
links to the different consumer programs available. The programs became open for online
enrollment as they were rolled out to the Project area.

i ' e
/[ GridSmartOhio x \_ \

&« = C [j gridsmartohio.com
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n

o | earn More

. . -
SMART Shift SM SMART Shift Plus™  SMART Cooling*™ eViewSM
Sign up for SMART Shift today and Sign up for SMART Shift Plus and Receive a free programmable Receive a free device that shows
receive a lower electricity rate this winter receive a free programmable communicating thermostat (a 250 real-time electric usage and costs.
and a free eViewsM thermostat professionally installed at value} and the chance to earn bill Request yours now.
no charge and a free Power credits during the summer manths
Display®™ (Total value of $200) with this A/C conservation proaram

Qe

Figure 26. AEP Ohio gridSMART Demonstration Project Website
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3.3.3.2g9ridSMART Mobile

In addition to the Website and ongoing direct mail campaigns, AEP Ohio created the
gridSMART Mobile unit as shown below.

Figure 27. gridSMART Mobile

This custom-built recreational vehicle (RV) contained six interactive exhibits designed to
educate consumers about different aspects of the Project. Upon entering the vehicle, consumers
were able to view a brief computer-driven, multi-media presentation. This presentation consisted
of a video explaining the basics of the Project accompanied by a unique sound and light
presentation that included a realistic display of thunder and lightning.

Following the presentation, participants received an introduction to smart meters, which was the
impetus for consumer programs. This display provided a side-by-side comparison of the smart
meter and the traditional meter and explained the benefits of using smart meters.

Other exhibits in the mobile unit included a unique seven-foot-long sliding computer monitor
that allowed visitors to explore all components of AEP Ohio’s holistic smart grid approach,
including a variety of new technologies meant to help identify power outages, restore service
faster, and make the distribution network more efficient. Visitors also could test their knowledge
by competing in an interactive gridSMART trivia game.

When the Project’s focus turned to enrolling consumers in the programs, the mobile unit was

modified to be more of an enrollment site with more space designated for consumers to sign up
for the programs in person.

73



Consumer Programs 11 OHIO

A unit of American Electric Power

3.3.3.30ther Education

AEP Ohio worked with the Ohio Energy Project to develop and implement the gridSMART
Education Program with 40 teachers and their students and families in 25 schools located
throughout the Project area. Energy curriculum emphasized the new technologies and programs
while correlating them to Ohio’s Science Content Standards. This partnership supported learning
objectives to help students with standardized assessments, and it raised awareness about the
gridSMART technologies for potential participants within the Project area.

3.3.4 Enrollments

AEP Ohio chose to pilot the consumer programs first with selected employees that resided within
the demonstration area. This type of live testing helped work out some of the potential issues that
might have otherwise impacted consumer satisfaction. Once that testing was complete, the
rollout of the programs to consumers began.

Upon completion of equipment testing and successful trials at AEP Ohio and in AEP employee
homes in the Project area, programs were offered to consumers designated for program offerings
under the stratification method described above in the Market Research and Consumer
Segmentation subsection.

AEP Ohio used several methods to communicate to its consumers regarding enrollment in
Consumer Programs. In considering the cost of using various methods and programs, AEP Ohio
considered the following factors:

e Cost per enrollee

e Number of expected enrollees

e Return on investment

While implementing the Project, the utility market in Ohio moved from a regulated utility market
to a competitive retail market. As of March 1, 2012, there were 14 competitive retail electric
service (CRES) providers actively serving consumers in AEP Ohio’s service territory, which
meant they were potentially within the Project area as well. This shift to a competitive market
had an impact on enrollments for consumer programs because consumers who enrolled with a
CRES provider could no longer participate in the gridSMART Consumer Programs.

3.3.4.1 Consumer Acceptance

When consumers contacted AEP Ohio directly regarding potential program enrollment, each
consumer was asked how they found out about the program and the primary motivation for
pursuing program enrollment. Most consumers learned about the program from the program
mailers, and most participated primarily to save money. The following illustrations provide the
responses to those questions.
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What is the main reason you are signing up for the program?
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Figure 28. Consumer Enrollment Survey Results
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Figure 29. Consumer Awareness Survey Results
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3.3.4.2 Customer Satisfaction

AEP Ohio conducted consumer satisfaction surveys throughout the course of the Project to better
understand the consumers who were participating in the various programs. The survey results
shown below indicated that the majority of participants wanted to reduce their electricity usage
and realize the benefits of that reduction with lower monthly electric bills. When surveyed at the
conclusion of the programs, the survey results showed that most participants perceived an impact
on their monthly electric bills. Overall, these results are an indication that people like having the
tools to reduce usage and costs and are likely to accept and participate in future consumer
programs offered in the electric utility industry.

Importance of Limiting/Reducing Electricity Used at Home

100.0% B TOTAL IMPORTANT
NEITHER IMPORTANT

80.0% NOR UNIMPORTANT

H TOTAL
UNIMPORTANT
60.0% "How important is it for you
to limit or reduce the amount
0,
93.5% Mos.co [l 922% W o6.1% W o5 00 B°2%" SR of electricity used in your
- home?

10.0% Is it very important,
somewhat important, neither
impotrant nor unimportant,
somewhat unimportant or
very unimportant?"

20.0% e
Statistical Significance
to Non-Particpiants

3.0% *  >95%
2.8% . ** >00%
3.0% 6.1%
0.0% MEXZL 3.0% 7.0% 6.0%
SMART Shift SMART Shift SMART SMART SMART Shift Eview Non-
(n=169) Plus(n=135) Cooling Choice & SMART (n=181) Participant
(n=115) (n=154) Cooling (n=298)

(n=200)

Figure 30. Survey Results - Importance of Limiting/Reducing Electricity Used at Home
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Overall Satisfaction with gridSMART Consumer Programs
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Figure 31. Survey Results - Overall Satisfaction with gridSMART Consumer Programs
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Perceived Impact on Monthly Electric Bills
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Figure 32. Survey Results - Perceived Impact on Monthly Electric Bills

3.4 Analysis

The primary objectives of the Consumer Programs technologies in this demonstration project
were:
e To demonstrate consumer use of demand response programs to reduce energy
consumption, peak demand, and fossil fuel emissions.

e To actively attract, educate, enlist, and retain consumers in innovative business models that
provide tools and information to reduce cost, consumption, and peak demand.

To understand whether the demonstration project achieved those objectives, analysis was
conducted using a control group against the consumer segments defined at the beginning of the
Project. It is important to understand exactly what was measured and why. The following metrics
provide an analysis and some comparison of the consumer programs experiment.
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3.5 Impact Metrics Required for Consumer Programs

Consumer Programs and supporting devices had the potential to influence consumer usage
patterns by enabling consumer control. Utilities could provide incentives for consumers to
modify their usage and behavior to reduce peak loading and enable load shifting. Consumers in
various account classes, demographic groups, and strata were expected to modify their behaviors
and consumption patterns as a result of participating in any of the consumer programs offered.

The following impact metrics are associated with the consumer programs technology set. Five
are related to the Project area, and two are related to the Systems area.

Metric Metric Metric Description Consumer

ID Scope Programs
MO1 | Project Hourly Consumer Electricity Usage MO01-CP
MO02 | Project Monthly Consumer Electricity Usage MO02-CP
MO3 | Project Peak Load and Mix MO03-CP
MO7 | Project CO; Emissions MOQ7-CP
MO08 | Project Pollutant Emissions (SOx, NOx, PM5s) MO08-CP
M09 | System CO; Emissions MO09-CP
M10 | System Pollutant Emissions (SOx, NOx, PM5s) M10-CP

Table 16. Impact Metrics Addressing Consumer Programs Technology Performance
Refer to the Metrics Analysis for Consumer Programs section that follows for details.
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3.6 Metrics Analysis for Consumer Programs

This section provides details for each Consumer Programs metric, and includes those requested
by the DOE during the definitization of the Cooperative Agreement. Trends were not always
observed, however data is presented for each metric.

Please note that Project area and System area metrics related to emissions did not include the
potential impact of shifting load over 24 hours.

3.6.1 Hourly Consumer Electricity Usage (M01-CP)

This impact metric illustrates the average consumer’s usage profile based on demographics and
the premises’ location.

3.6.1.1 Organization of Results
All load profile data for this metric include information from 2012 and 2013.

Various views of data were selected to quantify and visualize this impact metric. The key
parameters of interest include time, account class, and the account’s applicable tariff. For
residential accounts, applicable demographic data were used.

The time varying aspect of consumer behavior is addressed by:
e Aggregating data by three seasons- Summer, Winter and Autumn/Spring combined
e Aggregating data for different day types into three groupings
e Weekdays — Monday through Friday
e Saturday
e Sunday
e Graphing usage data as a function of each hour of the 24-hour day
The account class was set as the three traditional groupings of consumers: Industrial,

Commercial and Residential. Residential consumers were categorized by account class, tariff,
and demographic.

3.6.1.2 Assumptions

This section contains assumptions made when collecting, analyzing, and presenting the data:
e Usage patterns were relatively consistent across spring and fall seasons.

e Usage patterns were relatively consistent across all weekdays.

e The Standard Residential tariff was a reasonable proxy for the baseline consumption patterns
of consumers on program tariffs.

3.6.1.3 Calculation Approach

This impact metric provides an analysis of average daily usage patterns for consumers grouped
by combinations of day of week, season, demographic, and tariff.
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The following queries and methods were used to generate results:

The hourly consumer electricity usage was calculated by averaging hourly consumer electricity
usage into 24 hourly bins.

3.6.1.4 Data Collection Results
Hourly Load Profiles by Account Class: Summer/Winter, Industrial and Commercial

Summer Weekday Industrial Load Profile (2012, 2013)

Year
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30
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Figure 33. Summer Industrial Hourly Load Profile (Weekday)
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Winter 2012-2013 Weekday Industrial Load Profile
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Figure 34. Winter Industrial Hourly Load Profile (Weekday)
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Summer Weekday Commercial Load Profile (2012, 2013)

Year
M 2012
12 W 2013

Average Hourly Consumption (k¥¥vh)
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Figure 35. Summer Commercial Hourly Load Profile (Weekday)
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Winter 2012-2013 Weekday Commercial Load Profile
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Figure 36. Winter Commercial Hourly Load Profile (Weekday)
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Weekday Hourly Residential Load Profiles by Tariff for Each Season
Summer 2012 Weekday Residential Load Profile
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Figure 37. Summer Hourly Load Profile by Tariff (Weekday 2012)
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Figure 38. Summer Hourly Load Profile by Tariff (Weekday 2013)
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Figure 40. Autumn/Spring Hourly Load Profile by Tariff (Weekday)
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Summer 2012 Saturday Residential Load Profile
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Figure 41. Summer Hourly Load Profiles (Saturday 2012)

Summer 2012 Sunday Residential Load Profile
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Figure 42. Summer Hourly Load Profiles (Sunday 2012)
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Summer 2013 Saturday Residential Load Profile
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Figure 43. Summer Hourly Load Profiles (Saturday 2013)
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Figure 44. Summer Hourly Load Profiles by Tariff (Sunday 2013)
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Winter 2012-2013 Saturday Residential Load Profile
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Figure 45. Winter Hourly Load Profiles by Tariff (Saturday)
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Figure 46. Winter Hourly Load Profiles by Tariff (Sunday)
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Spring and Fall Saturday Residential Load Profile
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Figure 47. Autumn/Spring Hourly Load Profiles by Tariff (Saturday)
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Figure 48. Autumn/Spring Hourly Load Profiles by Tariff (Sunday)
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3.6.2 Conclusions

3.6.2.1Load Shapes by Consumer Class and Season

Industrial loads had a large differential in peak and off-peak usage patterns, with a fast rise in
loads between 6 a.m. and 9 a.m. and a subsequent drop in load around 5 p.m. They also had
higher winter usage and a slightly less pronounced peak, with an approximate 20 percent higher
peak in the winter compared to the summer. Commercial loads in the Project area had an
afternoon peak around 3 p.m., with a much broader peak in the winter.

Residential loads had an evening peak, which changed from about 7 p.m. in the summer to 9
p.m. in the winter; this change was driven primarily by the switch from air conditioning (which
moved peak consumption to earlier in the day), to heating (which pushed peak consumption to
the evening hours). The spring and autumn residential load shapes exhibited a similar (although
lower) evening peaking pattern as the winter season. The additional impacts of less daylight and
more heating load contributed to a winter peak that was over 20 percent higher than in the
spring/autumn. The summer peak was over 40 percent higher than the autumn/spring peak due to
the large residential air conditioning load. This increase was despite the fact that there was a
reduction in lighting loads due to additional daylight availability in the summer in the Project
area.

3.6.2.2 Tariff Impacts

The time-of-day (TOD) tariffs (SMART Shift and SMART Shift Plus) each defined the peak
period to be from 1 p.m. to 7 p.m. from June 1 to September 1. Both the SMART Shift and
SMART Shift Plus consumers had lower consumption than the standard residential tariff (flat
rate) consumers during the peak time periods in 2012. In 2013 however, the SMART Shift and
SMART Shift Plus consumers had lower consumption during the first hours of the peak period
and higher consumption during the last 2 hours and higher overall peak. After the peak period
(approximately 7 p.m. to midnight) the time-of-day consumers’ consumption was greater than
the flat rate consumers in 2012 and 2013.

In the winter, the SMART Shift consumers had higher overall usage and a similar load shape
compared to standard residential consumers. SMART Shift Plus consumers had a lower
overnight and mid-day usage with sharper morning and evening peaks compared to standard
residential consumers. During winter months, standard residential consumers were charged a
declining block rate; SMART Shift and SMART Shift Plus consumers were charged a flat rate
that was lower than the standard residential tariff.

The autumn/spring load profiles appeared similar across all three tariffs, with the TOD
consumers exhibiting higher morning and evening peaks.

The TOD behavior may have been driven by PCTs, which allowed consumers to program
different set points for specific time periods within a day. A typical PCT program had specific
morning and evening time periods (representing the times consumers prepared for work/school
and return home), which may have resulted in the higher consumption for the TOD/CPP
consumers during the morning and evening time periods.
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3.6.3 Monthly Consumer Electricity Usage (M02-CP)

This impact metric measures the cost impact to electricity consumers as a result of various
consumer programs.

3.6.3.1 Organization of Results

This metric presents average monthly bills for residential, commercial, and industrial consumer
classes for the years 2011 through 2013. The residential graphs are distinguished by tariff and
demographic and depict residential monthly average costs. The first residential graph shows the
average monthly bill per consumer by tariff. The second graph shows the average monthly bill
per consumer by demographic.

3.6.3.2 Assumptions
Please see the Calculation Approach for this metric.

3.6.3.3 Calculation Approach

This impact metric provides an analysis of average bill amount and average energy consumption
for consumers grouped by demographic and marketing stratum.

The following queries and methods were used to generate results:
e Average monthly consumer electricity usage was calculated by averaging the billed usage
for the ending month of the billing period for all residential consumers on the standard
residential tariff.

e Average monthly consumer electricity usage per tariff was calculated by averaging the
billed usage for the ending month of the billing period for all residential consumers on the
standard residential, SMART Shift, and SMART Shift Plus tariffs.

e Average monthly consumer cost was calculated by averaging the billed amount for the
ending month of the billing period for all residential consumers on the standard residential
tariff. These data points were not normalized for rate changes occurring within the period.

e Average monthly consumer cost per tariff was calculated by averaging the billed amount
for the ending month of the billing period for all residential consumers on the standard
residential, two-tier TOD, and three-tier TOD with SMART Shift Plus tariffs.

e Hourly outdoor temperature in degrees Fahrenheit for Port Columbus International Airport
was collected from the National Oceanic and Atmospheric Administration:
http://hurricane.ncdc.noaa.gov/pls/plclimprod/poemain.accessrouter?datasetabbv=DS3505
&countryabbv=&georegionabbv=
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3.6.3.4 Data Collection Results
Residential Monthly Cost Data

Average Residential Usage by Month by Tariff
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Figure 49. Average Residential Monthly Usage for Tariffs
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Figure 50. Average Residential Monthly Bill Amount for Tariffs
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Average Bill Amount By Device Type (IHD)

$130
$120
$110
$100
$90
$80
$70
$60

$50

Average Monthly Bill Ammount

$40
$30
$20

$10
0

Jan 11
Apr 11
Jul 11
Oct 11
Jan 12
Apr 12
Jul 12
Oct 12
Jan 13
Apr13
Jul 13

Time (Month)

Device Type
M No HD
M In-Home Display
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Average Residential, Commercial, Industrial Cost and Usage by Month
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Enrollments in eVIEW commenced in February 2012 and increased in 2013 due to canvassing
efforts. The monthly enrollment and removal counts are presented in the figure below.
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Figure 53. eVIEW In-Home Display Device Deployment by Month

Marketing Stratum
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Direct Load Control and/or Time of Day — 2 Tier, Program Marketing, OPOWER PCT
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Enrollments in SMART Shift commenced in February 2011 and increased in 2013 due to
canvassing efforts. The monthly enrollment and removal counts are presented in the figure
below.

Tariff Enroliment by Stratum - SMART Shift
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Figure 54. Consumer Enrollment by Month - SMART Shift
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Enrollments in SMART Shift Plus commenced in November 2011 and increased in 2013 due to
canvassing efforts. The monthly enroliment and removal counts are presented in the figure
below.
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Figure 55. Consumer Enrollment by Month - SMART Shift Plus
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Enrollments in SMART Cooling commenced in April 2011 and increased in 2013 due to
canvassing efforts. The monthly enroliment and removal counts are presented in the figure
below.
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Figure 56. Consumer Enrollment by Month - SMART Cooling
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Following a successful canvassing effort in 2013, enroliment efforts stopped after June 1, 2013
when the summer season began and data collection needed to be stabilized. The monthly
enrollment and removal counts are presented in the figure below.
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Figure 57. Consumer Enrollment by Month - SMART Choice
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3.6.4 Peak Load and Mix (M03-CP)

This impact metric examines the impact of the various consumer programs on the daily usage
peaks. This impact metric compares the impacts across account classes, such as residential,
commercial, and industrial. VVarious consumer strata and demographic data were used to
determine which programs had the most impact on peak load and mix.

3.6.4.1 Organization of Results

This impact metric assesses the ability of programs, tariffs, and technologies to influence
consumers to shift their load away from traditionally typical peak periods.

The key parameters of interest included time, account class, the account’s applicable tariff, and
for residential accounts, applicable demographic data.
e The time variant aspect of the data was handled by graphing data as a function of each hour
of the day.

e Account class was set as the three traditional groupings of consumers — industrial,
commercial and residential.

e Residential consumers were categorized by account class, tariff, and demographic.

e Three key demographic groups were identified with the remainder of the consumers placed
in one of three groups

e Consumers on a fixed billing program
e Consumers with and without children in the household
e Consumers without children in the household
e Commercial and Industrial Monthly Average
3.6.4.2 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:

e For consumers on a program tariff, the most significant peak reductions occur on DLC and
CPP event days.

e The Regular Residential tariff is a reasonable proxy for the baseline consumption patterns
of consumers on program tariffs.
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3.6.4.3 Calculation Approach

This impact metric provides an analysis of average daily usage patterns during selected peak
days for consumers grouped by tariff.

The following queries and methods were used to generate analysis and graphs:

e Peak load and mix was calculated by averaging hourly consumer electricity usage into 24
hourly bins.

e Hourly outdoor temperature in degrees Fahrenheit for Port Columbus International Airport
was collected from the National Oceanic and Atmospheric Administration here:
http://hurricane.ncdc.noaa.gov/pls/plclimprod/poemain.accessrouter?datasetabbv=DS3505
&countryabbv=&georegionabbv=

e Direct Load Control events per meter were selected based on the type of Direct Load
Control device installed on a consumer’s premises.

3.6.4.4 Data Collection Results
Usage Data by Account Class and Hour of the Day for the Peak Week

Overlay of Selected Peak Day Load Profiles, Weekday Residential 2012
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Figure 58. Overlay of Peak Load Days - Residential 2012
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Overlay of Selected Peak Day Load Profiles, Weekday Residential 2013
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Figure 59. Overlay of Peak Load Days - Residential 2013

Overlay of Selected Peak Day Load Profiles, Weekday Commercial 2012
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Figure 60. Overlay of Peak Load Days - Commercial 2012
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Overlay of Selected Peak Day Load Profiles, Weekday Commercial 2013
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Figure 61. Overlay of Peak Load Days - Commercial 2013

Overlay of Selected Peak Day Load Profiles, Weekday Industrial 2012
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Figure 62. Overlay of Peak Load Days - Industrial 2012
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Overlay of Selected Peak Day Load Profiles, Weekday Industrial 2013
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Figure 63. Overlay of Peak Load Days - Industrial 2013
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Load Profile Data by Account Class for the Peak Day

System Peak Day Residential Load Profile 2012
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Figure 64. Residential Load Profile for System Peak Day - June 29, 2012
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System Peak Day Residential Load Profile 2013
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Figure 65. Residential Load Profile for System Peak Day - July 17, 2013

108



Consumer Programs

J1. OHIO

A unit of American Electric Power

Hourly Load Profile for DLC Consumers June 21, 2012
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Figure 66. SMART Cooling DLC Event - June 21, 2012
6/21/2012 DLC Event Summary

Average Event Load Reduction 1.338 kW / consumer
Peak Load Rebound -0.605 kW / consumer
Event Energy 2.676 kWh / consumer
Rebound Energy -2.422 kWh / consumer
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Hourly Load Profile for DLC Consumers June 28, 2012
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Figure 67. SMART Cooling DLC Event - June 28, 2012
6/28/2012 DLC Event Summary

Average Event Load Reduction 1.173 kW / consumer
Peak Load Rebound -0.696 kW / consumer
Event Energy 2.345 kWh / consumer
Rebound Energy -3.283 kWh / consumer
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Hourly Load Profile for DLC Consumers July 17, 2012
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Figure 68. SMART Cooling DLC Event - July 17, 2012
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Hourly Load Profile for SMART Shift Plus Consumers July 17, 2013
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Figure 69. SMART Shift Plus CPP Event - July 17, 2013
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7/17/2013 CPP Event Summary
Average Event Load Reduction 0.338 kW / consumer
Peak Load Rebound -0.484 kW / consumer
Event Energy 1.352 kWh / consumer
Rebound Energy -1.919 kWh / consumer

3.6.4.5 Summary

The load and temperature curves for residential, commercial, and industrial consumers for the
selected CPP and DLC event days demonstrate a fairly consistent response to the events. For
both programs, the length of the events had a significant impact on the average reduction in KW
over the event. For two hour events, consumers provided around 1.2-1.3 KW of average
reduction across the duration of the event, while for four hour events, this number was reduced to
~0.6 to 0.8 KW. The variations can be attributed to temperature and other weather factors as well
as variations in consumer behavior and the initial temperatures of the residences at the start of
each event due to HVAC cycling randomness.

The post-event rebound behavior was also fairly consistent across both programs in terms of
KW, and overall there was little or no net KWh savings. Some of this behavior can be attributed
to the loss of diversity in the HVAC cycling across the population of participants, which was
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evidenced by the lower overall consumption for these consumers during the early morning hours
following an event. Once the events ended, the majority of the HVAC turned at nearly the same
time, their natural hysteresis resulted in the overall average indoor temperature across the
population being lower than normal once the post-event cycling had occurred. Thus, there was
overall fewer overnight cycles occurring for the population.

The consistency of the behavior across the DLC and CPP consumers was attributed to the
method of response for both. In both cases, the HVAC thermostat set point was set back in
response to the event. The default CPP adjustment was equal to the typical DLC setback, and the
consistency of the CPP response indicated that consumers were not reprogramming the setback
settings but left them on the default setting.
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3.6.5 Project CO, Emissions (M07-CP)

This impact metric examines the impact to CO, emissions resulting from changes in consumer
usage behaviors in the Project area. In principle, the reduction of energy use or shifting of energy
use to different times of day had an impact on the CO, emitted by the generation fleet. This
impact metric compares the impacts against account classes, such as residential, commercial, and
industrial. VVarious consumer strata and demographic data were used to determine which
programs had the most impact to CO, emissions.

3.6.5.1 Organization of Results

This metric presents the impact of Consumer Programs on CO, emissions by quantifying the
difference in energy consumption from new tariffs and technologies versus traditional residential
flat-rate electric tariffs.

CO; Emissions Avoided by Month
This metric is displayed as a graph that shows the CO, emissions avoided by the consumers on
the experimental for SMART Shift, SMART Shift Plus, and SMART Choice.

3.6.5.2 Assumptions

This section contains assumptions made when collecting, analyzing, and presenting the data:
e Differences in CO, emissions per kWh due to shifting load from peak to off peak times are
insignificant compared to the total CO, avoided through kWh reductions.

e CO;: 0.00068956 tons/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West
Region

3.6.5.3 Calculation Approach

Load reduction was calculated as the difference between usage for consumers on an
experimental tariff versus usage of similar consumers on the standard residential tariff. These
results are reported for consumers grouped by demographic and by stratum.

Load reduction was translated into CO; reduction using typical generation emissions factors.
The following queries and methods were used to generate the analysis:

e Energy consumption reductions per month

e Consumer class

e Consumer stratum

e Consumer demographic

o Tariff

The calculation was done by subtracting the average billed hourly usage for residential
consumers not on the standard residential tariff from average billed hourly usage for residential
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consumers on the standard residential tariff for the same month, consumer class, consumer
stratum, and consumer demographic.

Tons of CO, avoided per month, consumer stratum, consumer demographic, and tariff for
consumer programs were calculated by multiplying the amount of CO, emissions avoided by the
ratio of all consumers on a circuit to residential consumers not on the standard residential tariff.

3.6.5.4 Data Collection Results
CO., Avoided Per Month by Tariff
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Figure 70. Monthly CO, Emissions Avoided or Contributed by Three Tariffs

3.6.5.5 Summary

Since the TOD and TOD/CPP consumers used less overall energy than the consumers on the
standard residential tariff they contributed to lower CO, emissions. Based on this simple
comparison, consumer programs resulted in nearly 196 metric tons of CO, reductions during the
Project time period. Establishing pre-tariff baselines for the TOD/CPP and TOD consumers
allowed for a more accurate accounting of these reductions.
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From the data available, it appears that the TOD tariff encouraged conservation in the summer
months yet may have led to slightly increased energy consumption (and thereby CO, emission)
in the winter when the rates are lower than the standard tariff. Both TOD and CPP tariffs showed
small values of CO, reduction when they were first introduced and larger values of reduction
after they had been in place for several months. This was most likely due to a combination of an
increase in the number of consumers participating in each tariff along with changes in behavior
as consumers gained a better understanding of how to adjust their usage patterns for maximum
savings.
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3.6.6 Project Pollutant Emissions (M08-CP)

This impact metric examines the potential impact on pollutant emissions resulting from changes
in consumer usage behaviors. In principle, the reduction of energy use or shifting of energy use
to different times of day had an impact on the pollutants emitted by the generation fleet. This
impact metric compares the impacts against account classes, such as residential, commercial, and
industrial in the Project area. VVarious consumer strata and demographic data were used to
determine which programs had the most impact to pollutant emissions.

3.6.6.1 Organization of Results

This metric presents the impact of consumer programs on pollutant emissions by quantifying the
difference in energy consumption from new tariffs and technologies against traditional flat-rate
electric tariffs.

Pollutant emissions avoided by month

This metric is displayed as a graph that shows the pollutant emissions avoided by the consumers
in the Project area on the experimental tariffs SMART Shift, SMART Shift Plus, and SMART
Choice.

3.6.6.2 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:

o Differences in pollutant emissions per KWh due to shifting load from peak to off peak times
are insignificant compared to the total pollutant emissions avoided through kWh
reductions.

e SOx:0.00263084 kg/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West Region
e NOx: 0.00117934 kg/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West Region
e PMo,.5: 0.001 kg/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West Region

3.6.6.3 Calculation Approach

Load reduction due to consumer programs was calculated as the difference between usage for
consumers on an experimental tariff versus usage of similar consumers on the standard
residential tariff. These results are reported by tariff by month.

Load reduction was then translated into pollutant reduction using typical generation emissions
factors.

The following queries and methods were used to generate the metric analysis:
e Energy consumption reductions per month, consumer class, consumer stratum, consumer
demographic, and tariff based on consumer programs were calculated by subtracting the
average billed hourly usage for residential consumers not on the standard residential tariff
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from average billed hourly usage for residential consumers on the standard residential tariff
for the same month, consumer class, consumer stratum, and consumer demographic.

Kilograms of NOx avoided per month, consumer stratum, consumer demographic, and
tariff for consumer programs were calculated by multiplying the energy consumption
reductions by 0.00117934 (kilograms per kWh).

Kilograms of PM, s avoided per month, consumer stratum, consumer demographic, and
tariff for consumer programs were calculated by multiplying the energy consumption
reductions by 0.001 (kilograms per kWh).

Kilograms of SOx avoided per month, consumer stratum, consumer demographic, and tariff
for consumer programs were calculated by multiplying the energy consumption reductions
by 0.00263084 (kilograms per kWh).

3.6.6.4 Data Collection Results

Pollutants Avoided Per Month by Tariff
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Figure 71. Monthly Pollutant Emissions Avoided or Contributed by Three Tariffs
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3.6.6.5 Summary

NOx and SOx emissions reductions behaved the same as the CO, emissions reductions. Both the
TOD and TOD/CPP consumers consumed less overall energy. Based on a comparison of these
consumers’ consumption to that of standard residential consumers, consumer programs resulted
in approximately 749 kg of SOx, 335 kg of NOx, and 284 kg of PM, s reductions during the
Project time period. The attribution of these reductions to the particular tariff was verified by
baseline analysis for both consumer populations.

From the data available, the TOD tariff encouraged conservation in the summer months yet may
have led to slightly increased energy consumption (and thereby pollutant emission) in the winter,
when the rates were lower than the standard tariff. Both TOD and CPP tariffs showed small
values of pollutant reduction when they were first introduced and larger values of reduction after
they had been in place for several months. This reduction was most likely due to a combination
of an increase in the number of consumers participating in each tariff along with changes in
behavior as consumers gained a better understanding of how to adjust their usage patterns for
maximum savings.
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3.6.7 System CO, Emissions - System area (M09-CP)

This impact metric examines the potential impact to CO, emissions resulting from consumer
usage behaviors in the System area. In principle, the reduction of energy use or shifting of energy
use to different times of day should have an impact on the CO, emitted by the generation fleet.
This impact metric compares the impacts against account classes, such as residential,
commercial, and industrial. VVarious consumer strata and demographic data were used to
determine which programs have the most impact to CO, emissions.

3.6.7.1 Organization of Results

This metric presents the impact of consumer programs on CO, emissions by quantifying the
difference in energy consumption from new tariffs and technologies versus traditional flat-rate
electric tariffs.

CO, Emissions Avoided by Month

This metric is displayed as a graph that shows the CO, emissions avoided by the consumers
projected into the System area as if they were on the experimental tariffs SMART Shift,
SMART Shift Plus, and SMART Choice.

3.6.7.2 Assumptions

This section contains assumptions made when collecting, analyzing, and presenting the data:
e Consumer behavior changes due to program tariffs would be similar for consumers outside
the Project area.

e CO;y: 0.00068956 tons/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West
Region

3.6.7.3 Calculation Approach

The following queries and methods were used to generate results:

Load reduction was calculated as the difference between usage for consumers on an
experimental tariff versus usage of similar consumers on the standard residential tariff. These
results are reported for consumers grouped by demographic and by stratum.

Load reduction was translated into CO; reduction using typical generation emissions factors.
This reduction was then extrapolated onto the System area based on the ratio of total circuit load
between the Project and System areas.

Tons of CO, avoided per month, consumer stratum, consumer demographic, and tariff for

Consumer Programs were calculated by multiplying the energy consumption reductions by
0.00068956 (tons per kwWh).
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3.6.7.4 Data Collection Results
System Area Projection of CO, Avoidance per Month
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Figure 72. Monthly Projected Potential CO, Emissions Avoided or Contributed by Three
Tariffs

3.6.7.5 Summary

The System area CO, reductions were an extrapolation of the Project area CO, reductions. This
resulted in 2,212 metric tons of CO, avoided in the System area over this two year period. This
extrapolation assumed that the current percentages of consumers on each tariff for the Project
remained constant as they were extended to the entire System area. Additional reductions could
be achieved by extending the tariffs to higher percentages of consumers although the result may
not be linear.

From the data available, it appeared that the TOD tariff encouraged conservation in the summer
months, yet may have led to slightly increased energy consumption (and thereby CO, emission)
in the winter when the rates were lower than the standard tariff. Both TOD and CPP tariffs
showed small values of CO; reduction when they were first introduced and larger values of
reduction after they had been in place for several months. This was most likely due to a
combination of an increase in the number of consumers participating in each tariff along with
changes in behavior as consumers gained a better understanding of how to adjust their usage
patterns for maximum savings.
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3.6.8 System Pollutant Emissions (M10-CP)

This impact metric examines the potential impact on pollutant emissions if consumer programs
were extended to the System area. In principle, the reduction of energy use or shifting of energy
use to different times of day may have an impact on the pollutants emitted by the generation
fleet. This impact metric compares the impacts against account classes, such as residential,
commercial, and industrial in the system area. Various consumer strata and demographic data
were used to determine which programs have the most impact to pollutant emissions.

3.6.8.1 Organization of Results

This metric presents the impact of consumer programs on pollutant emissions by quantifying the
difference in energy consumption from new tariffs and technologies versus traditional flat-rate
electric tariffs.

Pollutant emissions avoided by month

This metric is displayed as a graph that shows the pollutant emissions avoided by the consumers
projected into the system area as if they were on the experimental tariffs SMART Shift, SMART
Shift Plus, and SMART Choice.

3.6.8.2 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:

e Consumer behavior changes due to program tariffs would be similar for consumers outside
the Project area.

e SOx: 0.00263084 kg/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West Region
e NOx: 0.00117934 kg/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West Region
e PM,s5: 0.001 kg/kWh

Source: U.S. EPA eGRID2012 Version 1.0 Year 2009 Summary Tables for RFC West Region

3.6.8.3 Calculation Approach

The following queries and methods were used to generate results:

Load reduction due to consumer programs was calculated as the difference between usage for
consumers on an experimental tariff versus usage of similar consumers on the standard
residential tariff.

Load reduction was translated into pollutant reduction using typical generation emissions factors,
and was extrapolated to the System area based on the ratio of total circuit load.

The following queries and methods were used to generate the analysis and graphs:
¢ Kilograms of NOx per month, circuit, and consumer demographic that would be avoided if
Consumer Programs were deployed throughout the System area were calculated by
multiplying the kilograms of NOx emissions avoided by the ratio of all consumers on a
circuit to residential consumers not on the standard residential tariff.
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¢ Kilograms of PM, 5 per month, circuit, and consumer demographic that would be avoided if
consumer programs were deployed throughout the System area. These were calculated by
multiplying the kilograms of PM, s emissions avoided by the ratio of all consumers on a
circuit to residential consumers not on the standard residential tariff.

¢ Kilograms of SOx per month, circuit, and consumer demographic that would be avoided if
consumer programs were deployed throughout the System area. These were calculated by
multiplying the kilograms of SOx emissions avoided by the ratio of all consumers on a
circuit to residential consumers not on the standard residential tariff.

3.6.8.4 Data Collection Results

System Area Projection of Pollutant Avoidance per Month
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Figure 73. Monthly Projected Pollutant Emissions Avoided or Contributed by Three
Experimental Tariffs

3.6.8.5 Summary

The system NOx and SOx reductions are an extrapolation of the Project area NOx and SOx
reductions. This calculation resulted in approximately 8,442 kg of SOx, 3,787 kg of NOx, and
3,207 kg of PM, 5 reductions in the System area during this two year period. This extrapolation
assumed that the current percentages of consumers on each tariff for the Project remain constant
as they are extended to the entire System area. Additional reductions can be achieved by
extending the tariffs to higher percentages of consumers although the result may not be linear.

SMART Shift resulted in conservation during the summer months with mixed results in the
winter months when the rates were lower than the standard tariff. SMART Shift Plus resulted in
greater conservation on a per customer basis and SMART Choice had minimal overall impact.
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The increase in the year one to year two total avoidances were directly related to the significant
increase in participation for all the tariffs in year two.

3.6.9 Comparison of Average Energy and Demand Impacts
Below is a comprehensive comparison of the results of the Consumer Programs impacts.

Average Hourly Per | Average Per
Summer 2012 Premises Premises Energy Premises Demand
(KWh) Impact (kW) Impact
SMART Shift 877 -0.3 -0.3
SMART Shift Plus 108 -0.1 -0.2
SMART Cooling Events 898 -1.2 -1.5
eVIEW 318 -0.1 -0.2

Average Hourly Per | Average Per

Summer 2013 Premises Premises Energy Premises Demand
(kWh) Impact (kW) Impact
SMART Shift 1848 -0.1 -0.2
SMART Shift Plus 619 -0.2 -0.3
E\I\//(IaﬁtsT Shift Plus/CPP 619 06 0.7
SMART Cooling Events 1966 -1.1 -1.2
SMART Choice 217 -0.1 -0.2
eVIEW 1573 0.1 0.0

e Premises counts are for analysis purposes only and include those premises that were active
in the tariff/program from June 1 to September 30 of the analysis year and are not
representative of the total enrollment in these programs

e During high-cost hours for tariff-based consumer programs or event hours for event-based
consumer programs

e Excludes SMART Cooling Event Dates

e Excludes SMART Shift impacts on those SMART Shift premises that also have SMART
Cooling

e SMART Shift/Standard Tariff Consumers
e Excludes SMART Shift impacts on those SMART Shift premises that also have eVIEW
e Excludes SMART Shift Plus CPP Event Dates
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3.7 Consumer Programs Conclusions

The Project provided useful information about consumer programs linked to AMI-driven
technologies. It demonstrated that programs can be successfully implemented, but significant
changes to back-office IT systems and business processes were required. The results indicated
that consumers would participate in programs when given adequate information and enabling
technologies. Dedicated customer service representatives were essential to handle significant call
volume and address concerns as a high priority. Some consumers were motivated to modify their
energy usage patterns when provided with appropriate tools and the potential for savings on their
electric bills. However, overall energy usage impacts from these programs were minimal.

The SMART Shift and SMART Shift Plus programs exhibited lower energy and demand impacts
in 2013 than they did in 2012. A milder weather season in 2013, an increased number of
participants in 2013, less program communication in 2013, or a combination of those factors may
have contributed to the difference in 2013 results.

Consumers participating in the SMART Cooling Program significantly reduced their demand
during thermostat adjustment events. This reduction resulted in approximately twice the demand
reductions achieved by those in SMART Shift Plus Program equivalent Critical Peak Pricing
events. Thermostat adjustment provided the largest demand reduction for approximately the first
hour. As temperatures in participants’ homes began reaching the new thermostat set-points,
HVAC operations resumed. This indicated that proper timing of the events and thermostat
adjustment to coincide with AEP Ohio’s peak load conditions was a critical component for
program success.

Overall, program participants were satisfied with their experience. Customer satisfaction ratings

ranged 67 to 76 percent, depending on the program. Program participants perceived an average
savings of $20 per month on their summer electricity costs.
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3.8 Lessons Learned

3.8.1 Technology

e Perform thorough testing of all equipment and software in collaboration with vendor
suppliers to ensure its readiness for implementation with consumers.

e Engage internal resources to assist with field testing of new technology and equipment to
get meaningful feedback that further evolves the programs.

3.8.2 Implementation

e Form close working relationships with vendors and partners from the beginning to ensure
strong knowledge transfer, thus creating internal subject matter experts.

e Allow sufficient time in the project plan to ensure the technology and processes are tested
and ready for public implementation to save time and costs and preserve positive consumer
perceptions.

e Provide in-depth training for participating consumers to help them better understand how to
use the equipment and what to expect prior to or at the time of installation.

e When developing and implementing this kind of new technology, be sure to provide in-
depth communication and training to regulators, so they better understand the full extent
and impact of the tariffs and riders being requested. This Project required regulatory
approval for various tariffs associated with the consumer programs. AEP Ohio met with
regulators throughout the program onset to review tariff designs, potential participant
impacts and overall program goals. Modifications to most of the programs resulted from
these reviews.

e Carefully plan time-sensitive pieces of the proposed tariffs and riders to ensure coordinated
timing with the actual rollout of technology and equipment to consumers.

3.8.3 Operations

e Consumer service groups and representatives must be fully trained and ready to support
consumer inquiries immediately upon installation of new equipment and implementation of
programs. An example of specialized training is ping/poll functionality.

e A focus on tight communication between the various impacted areas is necessary to ensure
readiness for upcoming called events and pricing.

e The scope and depth of this new technology requires cooperation and communication
across impacted functional teams.
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4 DEMONSTRATED TECHNOLOGY — REAL-TIME PRICING WITH
DOuBLE AUCTION

4.1 Purpose

The Real-Time Pricing with double auction (RTPg,) project was an experimental, collaborative
research project between American Electric Power (AEP), AEP Ohio, Battelle, and Pacific
Northwest National Laboratory (PNNL).

Branded as SMART Choice®", the RTPg, program offered participating consumers an
opportunity to take advantage of variable electric prices over the course of a billing cycle. The
RTP4, consumer program gave the electricity consumer choices to effectively manage their own
power usage in a more intelligent and informed manner. The program offered a complete
demand response system that collected real-time market prices, so consumers could self-manage
their power usage based on market price and comfort settings they controlled on their
thermostats.

Throughout the operations phase of the project, RTPg, experiments were performed and analysis
was conducted to assess the impacts and effectiveness of the research project based on the
following objectives:

e Identify energy and demand changes.

e Determine benefits for both consumer and utility.

e Determine ability to manage distribution circuit load during congestion events.

e Determine technical and operational feasibility of a large scale deployment.

e Document lessons learned, technical and operational gaps, and overall consumer
experience and satisfaction.

4.2 Technology

The RTPg4, program was a complex combination of several internal and external systems and
data sources, many of which were linked together for the first time. The interdependent data flow
between devices and systems was critical for RTPg, to function properly.

RTPg, participation was predicated on the consumer having an AMI meter. In addition,
consumers were given two pieces of hardware — a Home Energy Manager (HEM) and an
enhanced Programmable Communicating Thermostat (ePCT). The HEM was the central
premises controller that contained the integral logic that allowed RTPgy, to function properly.
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4.2.1 Home Energy Manager (HEM)
The HEM was a customized piece of hardware that communicated

'I

with the following: _ \sy

e AMI meter at the consumer’s home Ll_ﬂ lt

e ePCT el |-

e Smart Grid Dispatch (SGD) system at AEP’s operations center - ,')

3

The HEM monitored and controlled the ePCT within the home based i /‘. ]
on settings the consumer selected. k y,

To ensure security, the HEM used Secure Sockets Layer (SSL)

encrypted communications to send information to and from the SGD application via a cellular
network. To further enhance security, a unique security certificate for each HEM was created.
This security certificate was verified against the list of valid certificates and against the list of
certificates that had been revoked before any communication took place.

4.2.2 Enhanced Programmable Communicating Thermostat (ePCT)

The customized ePCT was controlled by the HEM, provided real-
time control of the HVAC temperature setting, and acted as the
interface between the HEM and the consumer. The ePCT display
provided the consumer with the estimated price for electricity, in
$/kWh, for the 5-minute interval.
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4.2.3 Real Time Pricing Integration Layer

The Real-Time Pricing Integration Layer (RTPi) was critical to all RTPgy, functions (see figure
below). The RTPi was a complex platform used to route data between back office applications,
including Meter Data Management (MDM), AEP Cost Engine (ACE), and SGD.
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Figure 74. RTPi

4.2.4 Smart Grid Dispatch

The Smart Grid Dispatch (SGD) subsystem functioned as the primary interface between the
HEM and AEP’s back office systems via the RTPi. The SGD managed the auction process for
the markets within the RTPg4, program.

For the RTPg4, program, consumers who were served from one of four AEP Ohio distribution
circuits within the Project area were eligible to participate. Each of the four distribution circuits
was considered a separate market; the four individual markets ran simultaneously. The SGD
managed the electricity market for each distribution circuit.

4.2.4.1 Performance Monitoring and Control User Interface

The Performance Monitoring and Control (PMC) application was the utility interface into the
SGD. The PMC allowed the authorized utility operator to adjust system settings as well as view
pertinent real-time data. The figure below illustrates the home page of the PMC and available
features.
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SMART GRID DISPATCH

Home Market Data HEM Status Customer Data Customer Messages SGD Maintenance Standard Messages

= Market Data
Historical Cleared Price Data
Supply and Demand Curves
Energy Supplier Cost Curves
Quantity of Energy Consumed
Power Use of Plan Participants
= HEM 5tatus
Maonitor HEM Status
View Status History
View HEM Events
Control Firmware Changes
Enter New Firmware Version
= Customer Data
View Customer Information
Create Customer Group
= Customer Messages
View, Initiate, Edit, or Cancel
Initiate Message - Fast Track
= 5GD Maintenance
Application Log Messages
Feeder Algorithm Parameters
Tariff Algorithm Parameters
Global Algarithm Parameters
Administer Tariff Plans
= Standard Messages
View, Add, Edit, or Delete
Add Message - Fast Track

Market Data HEM Status Customer Data

Customer_Messages SGD_Maintenance Standard Messages

Figure 75. PMC Home Page

PMC Functionality

The Market Data function provided a view of historical cleared price data for each distribution
circuit presented in graphical form. The operator could click on any point on the graph and view
the supply and demand curves for a particular 5-minute interval.

The HEM Status function allowed authorized operators to view the HEMs by status. Operators
could also view HEM events for a particular date range. Examples of HEM events included loss
of cellular communication and hardware events.

The Consumer Information function allowed the operator to view various pieces of information
and data related to an RTPy, participant such as:
e Device history information including Occupancy Mode (home, away, or night), Comfort
Setting (slider setting from 0 percent to 100 percent), thermostat set-point, whether or not
the thermostat was in override mode, and the observed temperature in the home.

e Meter reading history information including meter register read, reading time stamp, and
instantaneous demand reading in kKW.

e HEM events and status history

130



Real Time Pricing With Double Auction 3. OHIO

A unit of American Electric Power

The following figures show two views of the Consumer Information screen.

SMART GRID DISPATCH

Home Ma Cu ( r Iy 5 Maintenance

e

Customer Descriptor: 108242300 Premise Descriptor: 108242300 Return to Customer List

Tarriff . 045 Firmware Version: 1.1.2.3340 Opt In Setting: Yes

Start Date 12/21/2013 iz End Date 12/21/2013 = Refresh

Device History | Meter Reading History || HEM Events || HEM Status History |

Reading Date Occupancy Mode|Comfort Setting(%)|Customer Override|Set Point{°F) Observed Temp(°F) Temperature

12/21/2013 10:02 AM home 40 Y 70 70.5
12/21/2013 09:57 AM night 60 Y 70 70.5
12/21/2013 09:52 AM night 60 Y 70 70.5
12/21/2013 09:47 AM night 60 Y 70 70
12/21/2013 09:42 AM night 60 Y 70 70
12/21/2013 09:37 AM night 60 Y 70 70
12/21/2013 09:32 AM night 60 Y 70 70
12/21/2013 09:27 AM night 60 Y 70 70
12/21/2013 09:22 AM night 60 Y 70 70
12/21/2013 09:17 AM night 60 Y 70 70
12/21/2013 09:12 AM night 60 A 70 70
12/21/2013 09:07 AM night 60 Y 70 70
12/21/2013 09:02 AM night 60 A 70 70
12/21/2013 08:57 AM night 60 Y 70 70
12/21/2013 08:52 AM night 60 Y 70 69.5
12/21/2013 08:47 AM night 60 Y 70 69.5
12/21/2013 08:42 AM night 60 Y 70 69.5
12/21/2013 08:37 AM night 60 Y 70 69.5
12/21/2013 08:32 AM night 60 Y 70 69.5
12/21/2013 08:27 AM night 60 Y 70 69.5
1234567

Figure 76. Consumer Information - Device History Screen
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SMART GRID DISPATCH

Home Market Data HEM Status Customer Data Customer Messages SGD Maintenance Standard Messages

e

Customer Descriptor: 108242300 Premise Descriptor: 108242300 Return to Customer List

Tarriff . 045 Firmware Version: 1.1.2.3340 Opt In Setting: Yes

Start Date 12/2112013 | End Date 12/2112013 =

“Device History || Meter Reading History | HEM Events || HEM Status History |

Time Stamp Value(kW-h) Instantaneous Demand (kW) Reading Offset
12/21/2013 10:07 AM 12918.158 1.485 -19
12/21/2013 10:02 AM 12918.031 1.503 -17
12/21/2013 09:57 AM 12917.879 1.53 -19
12/21/2013 09:52 AM 12917.781 1.205 -19
12/21/2013 09:47 AM 12917.676 1.197 -19
12/21/2013 09:42 AM 12917.574 1.205 -18
12/21/2013 09:37 AM 12917.478 1.098 -19
12/21/2013 09:32 AM 12917.331 1.458 -18
12/21/2013 09:27 AM 12917.233 1.458 -18
12/21/2013 09:22 AM 12917.109 1.467 -19
12/21/2013 09:17 AM 12916.957 1.53 -18
12/21/2013 09:12 AM 12916.852 1.53 -19
12/21/2013 09:07 AM 12916.721 1.548 -19
12/21/2013 09:02 AM 12916.557 2.34 -17
12/21/2013 08:57 AM 12916.45 1.197 -19
12/21/2013 08:52 AM 12916.368 1.215 -18
12/21/2013 08:47 AM 12916.251 1.125 -19
12/21/2013 08:42 AM 12916.188 918 -19
12/21/2013 08:37 AM 12916.098 1.242 -18
12/21/2013 08:32 AM 12915.973 1.233 -18
1234567

Figure 77. Consumer Information — Meter Reading History Screen

The Consumer Messages and Standard Messages function allowed the utility to initiate messages
to consumers, such as program welcome messages or notifications of upcoming congestion test
events. Messages could be sent to the ePCTs of the entire RTPg4a consumer group or to a subset
of consumers.

The SGD Maintenance function provided access to the following features:
e Circuit Parameters

e Tariff Parameters
e Global Parameters

The circuit parameters included the rated circuit capacity, the circuit capacity percent, and retail
cost multiplier (RCM). The circuit capacity percent was lowered during the RTPg, experiments
to artificially induce congestion on distribution circuits. If the product of rated circuit capacity
and circuit percent capacity resulted in a value lower than current circuit load, the circuit would
go into congestion.

The RCM price ($44.25/MWH divided by the average PJM locational marginal price) was used
to calculate the auction clearing price during non-congestion intervals (the locational marginal
price multiplied by the RCM). The figure below shows an example of circuit parameters data.
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SMART GRID DISPATCH

Home Market Data HEM Status Customer Data Customer Messages SGD Maintenance Standard Messa
@ Feeder Parameters
Feeder 4210 - [ Schedule Changes ]
<| Page 1 of 56

Effective Start Date & Time 12/01/2013 12:00:00 AM  11/08/2013 10:00:00 PM  11/08/2013 08:00:00 PM  11/07/2013 08:00:00 PM
Max Feeder Capacity (kW) null null null null
Feeder Capacity Percent (%) 95 95 135 95
Congestion Markdown ($/MWh) 0 0 0 0
Retail Cost Multiplier 1.379061760778 1.424845736092 1.424845736092 1.424845736092
Rated Feeder Capacity (kW) 9426 9426 9426 9426
Auction Start Time Offset (Secs) 0 0 0 0
Retail Cost Adder ($/MWh) 0 0 0 0
Reconcile Price Differential ($/MwWh) 0 0 0 0
Sell Bid QUantity for RTP (kW) null null null null

Delete Delete Delete Delete

Figure 78. Circuit Parameters Screen

The Tariff Parameters function allowed the operator to define other riders and taxes that would
apply to the consumer’s bill; these would be added to the cleared price to determine an estimated
cost of electricity. Updated riders and taxes were provided each month during the program and
input into the Rider Tax field in the Tariff Parameters screen. The total (cleared price + rider tax)
displayed on the consumer’s thermostat every 5 minutes to give the consumer an estimate of the
current cost of energy in $/kWh.

Security

Access to the PMC interface was restricted to authorized users. Windows-based authentication
verified access to the application and Active Directory credentials established on the Domain
Controller authenticated each user and determined the level of access.

There were three major categories of access — SGD Admin, SGD Support and SGD Field Rep.
The roles are defined below:
e SGD Admin —a limited number of users were designated with this access level since an
SGD Admin could change, add, and delete parameters within the PMC as well as
decommission HEMs.

e SGD Support —Information Technology (IT) personnel were designated with this access
level. SGD Support users could view information and control firmware changes in the
HEMs.

e SGD Field Rep — provided read-only access to authorized employees who needed to view
information in the PMC.
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4.2.5 HEM Bids

The ePCT was configured by the consumer during installation to address their preference for
comfort and economy. For each programmed period of operation, the homeowner specified their
desired temperature (Tset), their minimum and maximum temperature (Twin, Tmax), and their
preference for more comfort or more savings through the slider bar. Their slider selection was
represented by the slope (k).

The HEM received the 5-minute market price of electricity from the SGD. The HEM kept track
of an average price of electricity (Payg). The average was calculated over the previous 24-hour
period and was updated each interval to adjust for trends in pricing. The HEM then generated a
bid for the associated location. The bid was based on complex algorithms that included but was
not limited to the current market price and factors from the ePCT.

In the figure below, an elevated cleared price (Pciear) Caused the ePCT to offset the set temperature
in the house to Tosfset set from Tset. Because the observed temperature in the house, Topserved, Was
lower than the offset set temperature, the bid price (Pyiq) from the HEM was lower than the
cleared price. Because the bid price is less than the cleared price the HEM did not win the
auction and the HVAC did not run during that interval.

Consumersets T jogieq &
“slider” which computes

Tminl Tma)u & k
Mare Maore
A Comfort Savings
I 1 | /{
P o L= |
o)) P bid | = = — = = = - e ——_————— 1
2 | |
. |
a P avg | I
! I
' I
! I
! I
! I
! I
I |
1 v .
Tmm Tdes;’red Tcurrenr Tser Tmax

Indoor Temperature

Figure 79. Bid Algorithm Calculation

4.2.6 Auction Process

The SGD aggregated the bids from all households on a given distribution circuit to develop the
demand curve. The SGD also developed a supply curve which was a function of the real-time,
5-minute wholesale electricity price from PJM (the Regional Transmission Operator for this
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region), the RTPy, tariff, and other factors. A cleared price was established by the intersection of
the two curves. This cleared price became the new prevailing retail real-time cost for electricity
for the next 5-minute period. For illustrative purposes, the figure below shows the supply and
demand curves which were generated by SGD using a complex set of algorithms.

350

.

300 AN

\% Demand Curve Supply Curve %/
250 \ /
200 \ /
150 \ /
100

Clearing Pry\

50 / \
0

Quantity of Power (kW)

Price ($/MWh)

Figure 80. llustrative Example of Supply Curve, Demand Curve and Cleared Price

The red curve represents the aggregated demand for power during the next increment of time (for
example, 5 minutes) and the blue curve represents the supply side of power generation

Energy costs to the consumer increased under certain conditions:
e When demand on a circuit was high, causing it to exceed the circuit congestion limit.

e When the local market price of energy was high.

SGD managed 288 auctions each day for each circuit in the Project area; one for each 5-minute
period during a 24-hour day.

Double-auction was a process where bids to buy power (from the HEM) and bids to sell power
(from utility) were submitted independently.
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4.2.7 AEP Cost Engine

The AEP Cost Engine (ACE) determined the energy cost portion of the consumer’s electric bill.
ACE used the following types of data to determine the energy cost, including but not limited to:
e Consumer circuit ID

e The 5-minute interval usage

e The associated 5-minute cleared price

e Consumer’s bid

e Congestion status
ACE aggregated the cost of energy for each of the 5-minute periods of the billing cycle. ACE
then computed any credits the consumer may have earned. There were two possible credits
available to the consumer:

e RTP incentive — available when the consumer voluntarily reduced their usage during a
congestion event.

e RTP rebate — to ensure the consumer paid no more per KWh than other non RTPy,
consumers on the same circuit. This provision ensured revenue neutrality.

This data was sent to the AEP billing engine for inclusion on the consumer’s monthly electric
bill.
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4.3 Approach and Implementation

4.3.1 Development and Testing

The SGD and the PMC were developed by Battelle, and the interfaces into the back office
systems were developed by AEP.

Due to the complex nature of this experimental program, AEP Ohio elected to perform extensive
testing of the RTPy, technology before introducing it to the general population of consumers. A
fully functioning internal production evaluation environment was installed and AEP employees
were invited to participate. This phase of evaluation was called the Virtual Operations Test
(VOT), which allowed AEP to exercise the software with real consumers to ensure the
technology operated as expected. After the successful VOT, the RTPy, program was rolled out to
AEP Ohio consumers in the RTPy, Project area.

4.3.2 Consumer Outreach — Education, Marketing and Enroliment

RTPy, marketed as SMART Choice®™, was included in the overall outreach plan for consumer
programs. See the Consumer Programs chapter for additional information.

4.3.3 Customer Service
Customer service was a high priority for AEP Ohio. In addition to AEP Ohio’s normal customer
service, the following steps were taken to ensure RTPg4, consumers were satisfied with the
experimental program.
e Due to the complex nature of the RTP4, program, all enrollments and equipment
installations were closely monitored.

e The primary contact for the RTPg4, consumers was an outside organization (call center) that
was specifically trained on the RTPy, operation. A dedicated toll free number was provided
to all RTPg, consumers.

e AEP Ohio internal resources were available 24 x7 to answer any questions the call center
could not resolve or inquiries from consumers who contacted AEP Ohio directly.

e A service representative was dispatched immediately to resolve any issues with the
installed equipment, up to and including replacement of a device.
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4.3.4 Consumer Survey Results

Consumers participating in the RTPy, offering were surveyed at selected points in time in order
to quantify their overall satisfaction with the program. AEP contracted with an independent third
party research firm for most of the consumer research reported here.

The final survey was administered to eligible RTPy, participants (HEM and ePCT installed and
functional for a minimum of 30 days) as of 12/02/2013. Of the 256 eligible RTPg4, consumers
there were 154 completed surveys. The focus of this survey was to gauge participant final
perceptions of the program.

Overall satisfaction with the RTPg, program was at 76.4 percent (total “satisfied” and “very
satisfied” responses), the highest level measured over the three RTPg, participant surveys. This
represents a slight gain from the 69.8 percent recorded in the SMART Choice Survey #2 and a
return to the early satisfaction level of 73.8 percent noted in SMART Choice Survey #1.

OVERALL SATISFACTION WITH SMART CHOICE (n=152)

60.0%

"Overall, how satisfied are you with the SMART Choice

program offered by AEP Ohio? Would you say you are

very satisfied, satisfied, neither satisfied nor dissatisfied,

dissatisfied or very dissatisfied?

76.3% Total Satisfied
|
[ 1
40.8%
" 40.0%
1]
a 35.5%
2
Wi
1]
[
5
=
o
e
1l
a
20.0% -
11.8% Total Dissatisfied
r | \ 11.8%
9.2%
2.6%
o NN T |
Very Dissatisfied Somewhat Dissatisfled Neither Satisfied nor Somewhat Satisfied Very Satisfied
Dissatisfied

Figure 81. Overall Satisfaction with SMART Choice (RTPga)
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OVERALL SATISFACTION WITH SMART CHOICE OVER TIME
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RTPda SURVEY #1 (n=195) RTPda SURVEY #2 (n=182) RTPda SURVEY #3 (n=152)
~ 30+ days post install end of summer end of year

Figure 82. Overall Satisfaction with SMART Choice (RTPg,) Over Time

When participants were asked about the perceived impact of the RTP4, program on their monthly
electric bills, about half (51.4 percent) indicated it either *decreased slightly’ (37.2 percent) or
‘decreased’ (14.2 percent). The average reduction in the monthly bills attributed to the RTPg,
program for these individuals was $22.15. Some respondents (9.5 percent) indicated that the
program resulted in their monthly electric bills either “increased slightly” (6.1 percent) or
“increased” (3.4 percent) with the average monthly increase at $22.23.
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PERCEIVED IMPACT ON MONTHLY ELECTRIC BILL (n=143)

"Since joining the SMART Choice program, what has been
the program's impact on your average monthly electric
bill? Has it decreased, decreased slightly, stayed about

the same, increased slightly or increased?"
51.4% Total Decreased

"On average, how much would you estimate you have (mean=$22.15)

saved on your monthly electric bill each month?"

)
39.2% [ ‘I
37.2%
9.5% Total Increased
(mean=$22.23)
14.2%
[ \
6.1%
3.4%
Increased Increased Slightly  Stayed About the Same  Decreased Slightly Decreased

Figure 83. Perceived Impact on Monthly Electric Bill

4.4 Data Collection Results

This section is broken out into three levels to detail the impacts and performance and their
propagation in the RTPy, project.
e The most basic level is the HEM at consumer premises. This is the primary building block
of the entire RTPg, system. This level contains the consumer response to market
fluctuations and circuit congestion.

e The next higher level is the aggregation of all HEMs on a circuit. At a circuit level the
utility starts to see how the aggregated HEMs impact the distribution network. The utility
can see the impact during peak load hours, congestion events and high price periods.

e The highest level is the circuits aggregated to a program level. At this level the utility can
see the impacts across multiple circuits and can determine the overall average impact. This
allows the utility to perform comparative analysis against the other consumer programs.
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4.4.1 Experiments

4.4.1.1 Non-Experiment

During normal operation of the RTPy, project, the HEM monitored the cost of power to the
consumer at 5-minute intervals. At each interval the HEM adjusted the set temperature of the
ePCT and the bid price based on the cleared price and the observed temperature in the house. If
the price fluctuated significantly during an interval, the HEM offset the set temperature in the
ePCT to reduce the power consumed during the higher price interval.

4.4.1.2 Experiments

For the RTPg4, project, experiments were initiated to test the functionality of the system as well as
to test consumer response to pricing events. During an experiment, artificial congestion was
placed on the circuits using the PMC application. The simulation was accomplished by lowering
the rated circuit capacity of each distribution circuit to a point that was lower than the current
circuit load. This artificially induced congestion caused the pricing portion of the double auction
algorithm to reach the price cap of $1,000/MWh, which was a user-defined default setting in the
PMC. The pricing spike caused the HEMs to offset the set temperature in the ePCT based on
consumer-defined slider settings. To fully test system functionality, these experiments were
performed over a broad span of days and times. In total, 96 experiments were run, providing a
total of 293 hours of testing.

The table below presents a density chart of the experiments performed during the RTP4, program
over various timeframes. As an example, of the 293 hours of testing performed, 12.35 percent of
the total hours were performed on a Sunday with 4.53 percent of the total hours done on a
Sunday between 3 p.m. and 5:55 p.m.

12am - 6am - 9am - 12pm - 3pm - 6pm -

5:55am 8:55am 11:55am 2:55pm 5:55pm | 11:55pm Total
Sunday 0.00% | 1.23% 1.23% 4.12% 4.53% 1.23% 12.35%
Monday 0.00% | 0.00% 0.82% 1.99% 8.68% 3.74% 15.23%
Tuesday 0.00% | 0.82% 0.38% 3.29% 11.90% 2.47% 18.87%
Wednesday | 0.41% | 2.88% 1.17% 3.53% 5.63% 0.69% 14.31%
Thursday 0.00% | 0.82% 1.54% 2.13% 10.67% 3.70% 18.87%
Friday 0.00% | 0.82% 0.34% 2.74% 1.65% 4.94% 10.50%
Saturday 0.00% | 0.41% 3.70% 3.70% 1.23% 0.82% 9.88%
Total 0.41% | 7.00% 9.19% 2151% | 44.29% 17.60%

Table 17. RTPy, Experiments Density Chart
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The figure below is an expanded graphical representation of the table above. The majority of
events (approximately half of the total experiment hours) were conducted between 3 p.m. and
5:55 p.m. This time frame was typically when AEP Ohio experienced a peak load hours event.
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Figure 84. Hourly Distribution of RTPg, Experiments
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The figure below illustrates the hourly distribution of RTPg4, experiments; some congestion
events were induced to coincide with Critical Peak Price (CPP) events.
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Figure 85. RTPya Experiment Distribution by Day and Time
4.4.2 Consumer Level - HEMs

4.4.2.1 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:
e The described behavior of a HEM was applicable during the summer season.

e During the summer season, there was no restriction on time of the experiments or the
duration.

e The described behavior of a HEM applied to HEMs that had been commissioned and were
fully operational.

e The described behavior of a HEM applied to HEMs that were not placed on hold via the
ePCT by the consumer.
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4.4.2.2 Hot Day

On days with elevated temperatures, the HEM responded as anticipated and reacted to Locational
Marginal Price (LMP) price spikes. On days when artificial congestion was induced these
reactions were much more pronounced. When the HEM registered that the cleared price hit the
price cap, it offset the set temperature of the ePCT to the maximum offset based on the consumer
settings. As time progressed, the observed temperature inside the premises increased due to the
elevated exterior temperature. In response, the HEM began to increase the bid price during each
auction. The observed temperature in the premises continued to climb reaching the new set
temperature. Once the observed temperature exceeded the offset set temperature, the HEM
instantaneously increased the bid price to the maximum placing the HEM into a must-run state.
During the must-run state, the HEM kept the bid price equal to or higher than the cleared price.
In a must-run state the HEM will not issue any further temperature adjustments to the ePCT.

At the end of the experiment or when congestion was no longer an issue, the cleared price would
begin to fall. This change caused the set temperature of the ePCT to return to its programmed
value. The HEM stayed in a must-run state until the observed temperature was less than or equal
to the set temperature, and the HEM lowered its bid price and returned to normal participation in
the auctions.

The figure below illustrates a HEM-level view from a non-experiment hot day.
e When the observed temperature (red line) was less than the set temperature (dark blue line)
the bid price (green line) was less than the cleared price (purple line). In these intervals the
HEM had not won the auction.

e When the observed temperature was higher than the set temperature, the bid price was
greater than or equal to the cleared price. In these intervals, the HEM won the auction. On
this day there was no experiment scheduled, so the LMP was the major influencing factor
on the oscillation in the set point.

This effect occurred at approximately 11 a.m. through 4 p.m. as the LMP (light blue line)
fluctuated. This fluctuation caused the cleared price to fluctuate proportionately. As the cleared
price rose and fell during this period, the set temperature mirrored the movement, shifting the
temperature up during higher priced intervals and back down during lower priced intervals.
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HEM Level Hot Non-Experiment Day
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Figure 86. HEM Level Hot Non-Experiment Day

The figure below illustrates a HEM level view from an experiment on a hot day.
e When the observed temperature (red line) was less than the set temperature the bid price
(green line) will be less than the cleared price, (purple line). In these intervals the HEM had
not won the auction.

e When the observed temperature is higher than the set temperature the bid price will be
greater than or equal to the cleared price. In these intervals the HEM won the auction. On
this day the, prior to the experiment, the set temperature in the house (dark blue line)
fluctuates slightly during the day based on the cleared price and the consumer’s slider
settings. At 1 p.m. a congestion event started and the cleared price offset to the max bid
price independent of the LMP price (light blue line).

During this event the set temperature offset from 68°F to 77°F. During the event the observed
temperature climbed causing the bid price to rise. At approximately 4 p.m. there was a change in
the consumer setting that caused the set temperature to drop to 73°F. The new set temperature
was lower than the observed temperature causing the bid price to spike to the max bid price.
With the cleared price equal to the bid price, the HEM won the auction and began to cool the
house. The observed temperature was greater than the set temperature for the remainder of the
day as the house rebounded from the experiment.
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Figure 87. HEM Level Hot Experiment Day

4.4.2.3 Cold Day

On an experiment day with lower outside temperatures, the consumer level system reacted as
expected. At the point where congestion was applied to the circuit, the cleared price responded
by increasing to the price cap. The set temperature of the house offset to the maximum allowed
temperature. However, the reduced exterior temperature caused the interior temperature of the
premises to rise at a much slower pace. The HEM responded by keeping the bid price lower than
what was observed during hot days. Consequently, the HEM never reached a must-run state
leading to a reduced premises temperature recovery time after the congestion event.

The figure below illustrates a HEM-level view from a non-experiment cold day.

e When the observed temperature (red line) was less than the set temperature, the bid price
(green line) was less than the cleared price (purple line). In these intervals, the HEM did
not win the auction.

e When the observed temperature was higher than the set temperature, the bid price was
greater than or equal to the cleared price. In these intervals, the HEM won the auction.
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On this day there was not an experiment scheduled, so the LMP was the major factor impacting
the set temperature. On this day the LMP did not fluctuate through a wide range, which caused
fewer set temperature changes than on the hot day. During this day there were only a few
intervals in the morning when the observed temperature was higher than the set temperature
causing the bid price to raise past the cleared price.
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Figure 88. HEM Level Cold Non-Experiment Day
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The figure below illustrates a HEM level view from an experiment on a cold day.

e When the observed temperature (red line) was less than the set temperature, the bid price
(green line) was less than the cleared price (purple line). In these intervals, the HEM did
not win the auction.

e When the observed temperature was higher than the set temperature, the bid price was
greater than or equal to the cleared price. In these intervals the HEM won the auction. At 5
a.m. a congestion event started causing the cleared price to rise to the max bid price thereby
causing the set temperature to rise from 68°F to 75°F.

During this event there was not a significant climb to the observed temperature because of the
colder outdoor temperature. Because there was not a significant climb to the observed
temperature, the bid price remained much lower during the experiment. The experiment was
released at 7 a.m. Because there was little deviation to the observed temperature, there was little
to no rebound period after the event.
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Figure 89. HEM Level Cold Experiment Day
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4.4.3 Distribution Circuit Level

4.4.3.1 Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data:
e The described behavior of a circuit applied during the summer season.

e During the summer season, there was no restriction on time of the experiments or
restrictions on the duration of the experiments.

e During the experiments, no RTP load shifted from the experiment circuits.

e The described behavior of the circuit applied to intervals when there were no
communication or back office data issues.

4.4.3.2 Calculation Approach

The RTPy, project had participants on four different distribution circuits. The system allowed for
the tracking and recording of:

e Responsive load — the sum of all the RTPy, HVAC loads on the circuit.

e Active load — the amount of responsive load that cleared to run in the market period —
participation in an auction.

¢ Inactive load — the amount of responsive load that did not clear to run in the market period
— nonparticipation in an auction.

e Unresponsive load — the total circuit load minus the responsive load during the market
period on the circuit.

The RTPgy, circuit loads included the unresponsive load, which were those consumers not
participating in the RTPy, program, and the responsive load or those consumers who were
enrolled in the program. The active load and inactive load values were included in the responsive
load portion of the circuit. These values represented the load on the circuit that contributed to the
RTP4, load. At a circuit level, these values are the sum of all of the HEMs participating at each
interval. During a congestion event these load values responded according to market prices and
the user settings on each ePCT on that circuit.

The load response was based on several criteria. During a congestion experiment the resources
were purposefully engaged. At the start of the experiment, the responsive load was reduced as
the HEMs offset their set temperatures due to the price increase. As the experiment continued,
the responsive load remained suppressed, reducing the total load on the circuit. On a hot day the
observed temperatures in the premises climbed. Because of the individual HEM settings, the
houses on the circuit reached their offset set temperature at different times. The load slowly
ramped back up in the congestion period as the resources were exhausted. If the congestion were
to remain in place on the circuit, all of the resources on the circuit would eventually become
exhausted and the load reduction on the circuit would be minimal.
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These results were obtained by inducing congestion on days when peak demand reduction was
needed. On days that peak demand reduction was required, the consumer was typically
consuming power with their HVAC because of the high outside temperatures. The induced
congestion released those power resources allowing maximum reduction. This method was used
on several days during the experimental period. On a day with high forecasted loads, congestion
events were scheduled to coincide with the critical peak pricing (CPP) program. A congestion
event was also used during the PJM emergency demand response event to assist with overall
load reduction.

The results on a cooler day are slightly different. As with the hot day, an initial responsive load
reduction occurred at the start of the experiment. The cooler temperatures reduced the initial load
reduction because of a smaller number of resources consuming power. The lower temperatures
diminished the ramp up of the resources during the congestion event, allowing the congestion to
hold longer on the circuit without the resources being exhausted.

The following figure illustrates a circuit level view from a hot non-experiment day. The blue line
represents the total load on the circuit and the red line represents the total load minus the RTP
load. On this day the load curve was a typical summer curve with low circuit load during the
morning hours and the load peaking during mid to late afternoon. The green line represents the
RTP load. During this day the RTP load was only responding to PJM prices. If there was a spike
in the PIM price the circuit saw a reduction in RTP load. For example, the PJM price spiked
from 3:40 to 3:50 p.m. from $124 to $660. This spike caused the RTP load reduction highlighted
in the figure with the red circle. The RTP load fluctuated for the remainder of the day due to PJIM
prices.
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Figure 90. Circuit Level Hot Non-Experiment Day

151




Real Time Pricing With Double Auction 13- OHIO

A unit of American Electric Power

The figure below illustrates a circuit level view from a non-experiment cold day. The blue line
represents the total load on the circuit and the red line represents the total load minus the RTP
load. On this day the load curve was close to a typical summer curve with low circuit load during
the morning hours and the load peaking during mid to late afternoon; however, it is slightly
flatter than a typical summer curve because of the colder temperatures. The green line represents
the RTP load. During this day there were no significant reductions and the overall RTP load was
down because of the colder temperatures. The RTP load fluctuated for the remainder of the day
due to PJM prices.
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The figure below illustrates a circuit level view on a hot day. The blue line represents the total
load on the circuit, and the red line represents the total load minus the RTP load. On this day the
load curve was a typical summer curve with low circuit load during the morning hours and the
load peaking during mid to late afternoon. The green line represents the RTP load. During non-
experiment hours, the load fluctuation was minimal; however, there was a significant reduction
of load shortly before the experiment due to a sharp increase in the PJM price. Once the
experiment started at 1 p.m. there was another reduction in RTP load from approximately 100
kW to 60 kW. An overall reduction was sustained through the duration of the experiment;
however in this experiment, at approximately 3 p.m., the RTP load started to slowly climb
because the HEMs were reaching a must-run state. The RTP load reduction continued until the
end of the experiment, and the load was released at 5 p.m. The RTP load fluctuated for the
remainder of the day due to PJM prices.
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Figure 92. Circuit Level Hot Experiment Day
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The figure below illustrates a circuit level view on a cold day experiment. The blue line
represents the total load on the circuit, and the red line represents the total load minus the RTP
load. On this day the load curve was a typical summer curve with low circuit load during the
morning hours and the load peaking during mid to late afternoon; however, the total load was
reduced because of the cooler temperatures. The green line represents the RTP load. At 5 a.m.
the experiment started, and the RTP load was reduced on the circuit from approximately 85 kW
to 72 kW. This reduction was sustained through the experiment duration of 2 hours. At 7 a.m. the
RTP load was released. The circuit saw a rebound from the RTP load for a short duration. The
RTP load fluctuated for the remainder of the day due to PIJM prices.
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Figure 93. Circuit Level Cold Experiment Day
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The figure below illustrates a circuit level view of an experiment on a holiday. The blue line
represents the total load on the circuit, and the red line represents the total load minus the RTP
load. On this day the load curve was a typical summer curve with low circuit load during the
morning hours and the load peaking during mid to late afternoon. The green line represents the
RTP load. During non-experiment hours the load fluctuation was minimal. At 10:15 a.m.
congestion was induced on the circuit. The RTP load responded, and there was a reduction in
RTP load dropping from approximately 90 kW to 55 kW. As the experiment progressed, the load
reduction was fairly constant for the duration of the experiment. At 12:10 pm the congestion was
released, and the RTP load rebounded on the circuit. The RTP load fluctuated for the remainder
of the day due to PJM prices.
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Figure 94. Circuit Level Holiday Experiment Day
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The figure below illustrates a circuit level view of an experiment on a PJM emergency day. The
blue line represents the total load on the circuit, and the red line represents the total load minus
the RTP load. On this day the load curve was a typical summer curve with low circuit load
during the morning hours and the load peaking during mid to late afternoon. During this day
PJM called an emergency event starting at 1:30 p.m. and lasting until 7:30 p.m. The green line
represents the RTP load. During non-experiment hours, the load fluctuation was minimal with a
slight price spike prior to the experiment causing a reduction for a short interval. At 3 p.m. the
experiment started, and the RTP load reduced from approximately 115 kW to 85 kW. The
reduction was sustained with a slight climb in RTP resources for the 4-hour duration of the
experiment. At the completion of the experiment, the resources rebounded. The RTP load
fluctuated for the remainder of the day due to PJM prices.
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Figure 95. Circuit Level PJM Event Experiment Day

156



Real Time Pricing With Double Auction 13- OHIO

A unit of American Electric Power

4.4.4 Consumer Program Level

The RTPy, data from all four distribution circuits was aggregated in order to calculate the overall
average consumer energy and demand impacts at the consumer program level. The energy and
demand impacts were calculated by comparing the average RTPg, premises hourly usage to the
average hourly usage of a control group composed of comparable standard tariff consumers (see
section 4.x for a full description of the calculation approach using control groups). The consumer
program level of analysis provides insights into the impacts of RTPg, as a tariff rather than just a
series of experiments.

4.4.4.1 RTP,, — Overall Impacts

This metric examines the overall impacts of the RTPgy, program on consumers’ energy usage and
demand. This metric measured the average changes in consumer consumption during various
periods of the day on experiment weekdays and weekends, and non-experiment weekdays and
weekends. It also included two RTPg4, experiment days — the summer 2013 peak day and a PJIM
emergency event day.

4.4.4.2 Organization of Results

This metric assessed the ability of RTPg, and associated technologies to influence consumers to
decrease or shift their energy usage away from high-cost periods of the day.

For the analysis of the average experiment weekdays (Figure 96) and weekends (Figure 97) and
non-experiment weekdays (Figure 98) and weekends (Figure 99), a high-cost period was defined
as the hours from 1 p.m. to 7 p.m. For the summer 2013 peak day (Figure 100) and a PJIM
emergency event day (Figure 101), the analysis used the high-cost periods of the day as
determined by the program experiments.

The key parameters of interest included experiment and non-experiment days (regardless of the
time of day of the event), day types (weekdays and weekends), peak day and PJM emergency
day, hour of the day and hourly kWh usage.

4.4.4.3Assumptions
This section contains assumptions made when collecting, analyzing, and presenting the data.

This impact metric provided an analysis of the average hourly RTPg4, premises energy reduction
between 1 p.m. and 7 p.m., the total average daily kwWh reduction for RTPg4, premises, and the
maximum daily kW reduction for the average RTPg, premises for:

e Experiment weekdays and weekends

e Non-experiment weekdays and weekends
e The summer 2013 peak day
e A PJM emergency event day
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4.4.4.4 Calculation Approach
The following queries and methods were used for the analysis:

Average hourly kWh reduction was calculated by averaging hourly usage by day type
(event days, non-event days, weekdays, weekend days, summer peak day and PJM
emergency day) for RTPg4, premises and control group premises, and taking the hourly
average of the differences between the groups of premises between 1 p.m. and 7 p.m.

Total average daily kWh reduction energy was calculated by averaging hourly usage by
day type for RTPg, premises and control group premises, and taking the hourly average of
the differences between the groups of premises for the entire day.

Maximum daily kW reduction was calculated by averaging hourly usage by day type for
RTPg4, premises and control group premises, and taking the maximum hourly difference
between the groups of premises between 1 p.m. and 7 p.m.

Only those RTPg4, consumers participating in the program for the period of June 1, 2013
and September 30, 2013 were included in this analysis. To include those consumers that
were enrolled for only part of the summer would have required recalculating the control
group for each unique set of consumers.
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4.4.4.5 Energy and Demand Analysis — Summer 2013

Average Hourly Weekday kWh Usage
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Figure 96. Event Days - Summer 2013 Weekdays

159



Real Time Pricing With Double Auction 13- OHIO

A unit of American Electric Power

AEP OHIO gridSMART — DOE Demonstration Project
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Figure 97. Event Days - Summer 2013 Weekends
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AEP OHIO gridSMART — DOE Demonstration Project
Smart Choice Premises — Summer 